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= The mission of the Insurance Information Institute is to build
public understanding of insurance—what it does and how it
works—primarily through the media.

= The L.I.l. Is a non-profit, fact-based, educational organization

that is supported by the property/casualty insurance business.
It does not lobby.
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2. Catastrophes & Insurance
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Insurance and Catastrophes 1 commszon

The term “catastrophe” in the property insurance industry is a
natural or man-made disaster where claims are expected to
reach about $25 million.

The typical home and business insurance policy covers damage
from natural disasters such as hurricanes, tornadoes, halil,
lightning and winter storms, as well as man made disasters such
as theft, explosions and riots.

The two major disasters in the U.S. that are not covered by
standard insurance policies are flood and earthquake. Separate
Insurance is available for these disasters. They are, however,
covered under the comprehensive portion of an auto insurance

policy.

Ninety Percent of all natural disasters have some form of
flooding so flood insurance is very important. s



Inflation Adjusted U.S. Catastrophe e msumance
Losses by Cause of Loss, 1990-2009 (1) ™
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(2009 $ billions)

Other®
315': Hurricanes and
' tropical storms
Fires* $152.4
$B8.0 45.2%
2.4% \_"_ : Total:
Windn-lain $337.3 billion
$11.1
3.3% Tornadoes®
Geologic euent?f $97.8
$17.6 29.0%
5.2% /
Terrorism
$23.6
7.0% Winter stormms
$25.0
7.4%

(1) Catastrophes are all events causing direct insured losses to property of $25 million or more in 2009 dollars.
Adjusted for inflation by 1SO.

(2) Excludes snow.

(3) Does not include flood damage covered by the federally administered National Flood Insurance Program.

(4) Includes wildland fires.

(5) Includes civil disorders, water damage, utility service disruptions and non-property losses such as those covered
by workers compensation.

Source: 1ISO's Property Claim Services (PCS) unit. 6
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Average Homeowners Losses, 2004-2008 (1) FI{ Neomvrion
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(Weighted average, 2004-2008)

Claim Claim
Cause of loss frequency severity
(2) (3)

Property damage

Fire, lightning and debris 0.51 525 375
removal ’ ’
Wind and hail 226 7,554
Water damage and 140 5 595
freezing ’ ’
Theft 0.49 2,609
All other (4) 0.89 3,850
Liability

Bodily injury and 011 17 941
property damage ’ ’
Medical payments and 0.06 1864
other : ’
Credit card and other (5) 0.07 6,444
Average (property

damage and liability), 5.78 $7,864
20042008

(1) For homeowners multiple peril policies. Excludes tenants and condominium owners policies.

(2) Claims per 100 house years (policies).

(3) Accident year incurred losses, excluding loss adjustment expenses, i.e., indemnity costs per accident year
incurred claims.

(4) Includes vandalism and malicious mischief.

(5) Includes coverage for unauthorized use of various cards, forgery, counterfeit money and losses not otherwise
classified.

Source: ISO. 7
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US Insured Catastrophe Losses T feetzon
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2010 CAT Losses Were Below the 2000-2009 Average

Figures Do Not Include an Estimate of Deepwater Horizon Loss

*Estimate from Munich Re.

Note: 2001 figure includes $20.3B for 9/11 losses reported through 12/31/01. Includes only business and personal
property claims, business interruption and auto claims. Non-prop/Bl losses = $12.2B.

Sources: Property Claims Service/ISO; Munich Re; Insurance Information Institute. 8




Top 12 Most Costly Disasters o
In US History

(Insured Losses, 2009, $ Billions)

$50 -

Hurricane Katrina Remains, By Far, the $45.1
$jg I Most Expensive Insurance Event in US
$40 1 and World History
$35 -
$30 -
$25 - $22.2 $22.7
$20 - $17.2
$15 g5 S113 $12.6
$10 - 450 $62 $6.6 $8-1 $8.5
$5 -
o _“ I - |
Jeanne Frances Rita Hugo lvan Charley  Wilma ke Northrldge Andrew  9/11 Katrina
(2004) (2004) (2005) (1989) (2004) (2004) (2005) (2008) (1994) (1992) Attacks (2005)
(2001)

8 of the 12 Most Expensive Disasters in US History
Have Occurred Since 2004,

8 of the Top 12 Disasters Affected FL

Sources: PCS; Insurance Information Institute inflation adjustments.




Natural Disasters Iin the United States,  ginem,
1980 - 2010

Number of Events, Annual Totals
The number of events in the United States in 2010 set a new record

250
2010: 247 Events
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Source: MR NatCatSERVICE © 2011 Munich Re 10
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Insured Losses Due to Weather Perils in the U.S. 1980 — | S
2010 Tropical Cyclone, Thunderstorm, and Winter Storm only

For the second year in a row, insured losses due to weather perils in

the U.S. in 2010 were the highest on record for a year without a
hurricane landfall.
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Sources: MR NatCatSERVICE, Property Claims Services © 2011 Munich Re 11




U.S. Winter.Storm Loss Trends, 1980 —
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Annual Totals

Insured winter storm losses in 2010 are one of the top five largest in U.S. history.

D [ — 2010 Total: $2.6 Bn

5 " ear Funning Mean

Insured Loss ($ billion, 2010 Dollars)

Source: Property Claims Service, MR NatCatSERVICE © 2011 Munich Re 12
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Volcanic eruption Winter Storm Xynthia, storm surge
Island, March/April Western Europe; 26-28-Feb.
Heat wave/ Wildfires Earthquake
Severe storms, tornadoes, floods Russia, July-Sept. China, 13 April
United States, 30 April — 3 May Severe storms, floods
United States, 13 -15 March Landslides, flash floods
China, 7 Aug.
Flash floods
France,
: 15 June
S
nited States, 12- ay Earthquake Eastern Europe, — Floods, flash floods,
Haiti, 12 Jan. 2-12 June landslides
) China, 13-29 June
Hurricane Karl, floods
Mexico, 15-21 Sept. Typhoon Megi
Floods, flash floods China, Philippines,
Pakistan, July-Sept. Taiwan, 18-24 Oct.
Floods
Hailstorms Australia, Dec.
severe storms
Earthquake, tsunami Australia, 22 March/6-7 March
Chile, 27 Feb. Earthquake
New Zealand, 4 Sept.
O  Natural catastrophes ® Geophysical events ® Hydrological events
(earthquake, tsunami, volcanic activity) (flood, mass movement)
Selection of significant ® Meteorological events Climatological events
loss events (see table) (storm) (extreme temperature, drought, wildfire)
Source: Geo Risks Research, NatCatSERVICE © 2011 Munich Re 13



Costliest Natural Catastrophes Since 1950 ii':xgggmgfo"
Rank by insured losses - in values of 2010 INSTITUTE

Insured loss
Year Event Reglon US$m, 2010 values

2005 Hurricane Katrina 69,900
1992 Hurricane Andrew USA 26,500
1994 EQ Northridge USA 22,500
2008 Hurricane Ike USA, Caribbean 18,700
2004 Hurricane lvan USA, Caribbean 16,000
2005 Hurricane Wilma USA, Mexico 14,000
2005 Hurricane Rita USA 13,500
1991 Typhoon Mireille Japan 11,200
2004 Hurricane Charley USA, Caribbean 9,250
1989 Hurricane Hugo USA, Caribeean 9,000
1990 Winter Storm Daria Europe 8,500
2010 Earthquake Chile 8,000

Source: Geo Risks Research, NatCatSERVICE © 2011 Munich Re 14
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3. Demographics & Disasters in the U.S
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There are more disasters, but the U.S. Is
moving into areas at highest risk

We are moving into harm’s way!

= Twenty-three of the 25 most densely populated areas are
coastal. In 1960, an average of 187 people were living on
each square mile of the U.S. coast, excluding Alaska. In
1994, the figure was 274 per square mile and it is
expected to reach 327 people by 2015.

= The West coast is in the highest earthquake risk zone.

= The growth and concentration of property values in
hurricane-prone areas has also led to the growth of
residual markets for property insurance.

16



Population Growth Projections for HUrricane . wes wsuac

INFORMATION

Exposed States (2000 to 2030) (000) M s

Florida

12,703.4
12,465.9

Texas

North Carolina

Georgia
Virgini . . .
o By 2030, Florida is expecting a
New Hampshire . . arTic
population increase of 12.7 million,
Maryland ;
Selaware closely followed by Texas with an

expected increase of 12.5 million.

South Carolina

Hawaii

New Jersey
Maine
Massachusetts
Rhode Island

The U.S. as a whole is expected to have a population increase

427.1 of 82.1 million, or 29.2 percent during the same period.
247.8

283.1
333.7
501.0

0 2,000 4,000 6,000 8,000 10,000 12,000 14,000 16,000

Alabama

Mississippi
Connecticut
Louisiana
New York

Source: U.S. Census Bureau, accessed at http://www.census.gov/population/projections/PressTab1.xls
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Total Value of Insured Coastal Exposure  fijessse

(2007, $ Billions)

$2,458.6
$2,378.9

Florida
New York
Texas $895.1
Massachusetts $772.8
New Jersey
Connecticut
Louisiana
S. Carolina
Virginia
Maine In 2007, Florida still ranked as the #1 most
North Carolina exposed state to hurricane loss, with
Alabama $2.459 trillion exposure, but Texas is very exposed

Georgia too, and ranked #3 with $895B
Delaware in insured coastal exposure
New Hampshire
Mississippi The insured value of all coastal property was $8.9
Rhode Island trillion in 2007, up 24% from $7.2 trillion in 2004
Maryland | $14.9
$0 $500 $1,000 $1,500 $2,000 $2,500 $3,000

Source: AIR Worldwide 18




U.S. Beach and Windstorm Plans EXpOSuUre to rwes msumanee
Loss (Billions of Dollars) I
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In 2002 Florida combined its Windstorm and Joint Underwriting Association to
create Florida Citizens, so Florida data shifted to the FAIR plans from this date.

In the 20-year period
$120 - $111.8 between 1990 and 2009,
' total exposure to loss in
the Beach and

$108.0
billion in 2009.
$54.9

$103.5

$100 A

$80 -

$60 - $53.5

$40 - $26.4 $30.0 $31.7

$22.4 '
$20 1$14.5 I I I
$0 _J T T T T T T T T T

Windstorm plans
ballooned by more than %83 7$88-1
500 percent, from $14.5 '
billion in 1990 to $88.1
1990 1995 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009

Source: PIPSO:; Insurance Information Institute




U.S. FAIR Plans Exposure to Loss
(Billions of Dollars)

VIV'I

({(

$800 -

Total exposure to loss in the residual market (FAIR & Beach/Windstorm)
Plans has surged from $54.7bn in 1990 to $703.0 billion in 2009.

$700 -

$600 A

$500 A

$400 -

$300 -

$200 -

$100 -

$O—

In

$400. %387 8

$684.8
$601.9 B $612.70149
$345.9
$269.6 I I

170.1
¥ $140.7

$96.5 $113 3

$40 2

il

1990 1995 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009

the 20-year period between 1990 and 2009, total exposure to loss in the

FAIR Plans has surged by a massive 1,430 percent from $40.2 billion in 1990
to $614.9 billion in 2009.

Source: PIPSO:; Insurance Information Institute
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Public Attitude Monitor 2006: Unfairness of
Taxpayer Subsidies [l iccemon

Some 59% of those living in interior counties and 61% in
noncoastal states think taxpayer-subsidized insurance is unfair,
compared to just 51% of those living in coastal counties.

70%

60%

50% -

40% A

30% -

20%

0 %
. 29% 504 30%
-

O% T T 1
Coastal Counties Interior Counties Noncoastal States

\ J/
Y

Coastal States

O Somewhat Unfair B Very unfair

Source: Insurance Research Council




YWWHE INSURANCE
m INFORMATION
INSTITUTE

4. Disaster Preparedness




Develop an All-Risk Approach to —
DlsaSter Preparedness IrIINSTITUTE

These are four key ways consumers can protect
themselves for all disasters

1. Review your insurance before you need to file an
Insurance claim

2. Conduct a home inventory

3. Take steps to make your home disaster-resistant

4. Have an evacuation plan

23



1. Review your insurance before you T
need to file an insurance claim Ll
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W Everyone needs to have enough insurance to rebuild
their home and replace all of their personal belongings.

® Find out what is and is not covered before you have a
loss, and keep insurance up-to-hate.

M Plan ahead for a hurricane deductible which exits in
coastal states from Maine to Texas,

W Ask about flood and earthquake insurance.

¥ Those buying a home should understand know how
much it will cost to insure a home before buying it.

24



2. Conduct a home inventory
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W This is a detalled list of all your personal possession. It
helps you:

» Purchase the right amount of insurance

» ldentify specific items that may need a floater or
endorsement.

» File an insurance claim

» Apply for disaster aid/or tax deductions for unreimbursed
Insurance losses.

25



3.Take steps to make your home T
disaster resident I
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+ Residents need to understand the risks they face where
they live and the steps necessary to save lives, reduce
Injuries and prevent property damage.

+ The Institute for Business & Home Safety provides
iInformation on how to make structures safer. According to
their research, it costs only $3,000 to “fortify” a home
against disasters.

26
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4. Have an Evacuation Plan [ Neormarion

¥ When a hurricane, wildfire is imminent, advanced planning
really matters. Decide ahead of time where you will go and
how you will get there, and have more than one option. If you
have pets, contact your veterinarian for a list of preferred
boarding kennels and facilities or ask your local animal
shelter if they provide emergency shelter or foster care for
pets. Also identify hotels or motels outside of your immediate
area that accept pets. For more information see Protecting
Your Pet During a Disaster.

™ The L.I.1. also recommends practicing your evacuation plan
by doing a test run: giving yourself just 10 minutes to pack up
your family, pets and important items and get out—possibly
for good. For a video on the subject, see Ten Minute

Challenge.

27
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4. Current Level of Preparedness
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Consumer Poll: L.I.I. Pulse Survey T feetzon

Q. Do you have an inventory of your possessions to help document losses to your
insurer in case of a disaster?

70% of Katrina Claimants Say They Have an Inventory of Their Possessions

Compared with 50% of the Nation as a Whole

Filed a Katrina claim Did not file a Katrina claim

All respondents

0f6 —
80% 70% 72%
70% + 0 64% 65%
63% 62% 61%  61% 60%
60%
50%
50%
40%
30%
20%
10%
0% . . .
Total U.S. Louisiana Louisiana Louisiana
and Louisiana Mississippi and Louisiana Mississippi and Louisiana Mississippi
Mississippi Mississippi Mississippi

Source: Insurance Information Institute Annual Pulse Survey.
29
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Consumer Poll: L.I.I. Pulse Survey T estzon

Q. Does your homeowners policy cover damage from flooding during a hurricane?
(Asked of those who have homeowners insurance.) Respondents answering “yes”.

Fewer people believe their HO
policy covers flood, but 1-in-4 in
the flood-prone South still do!

40%

30%

20%

10%

0%
Northeast Midwest South West Total U.S.

W 2009 ® 2010
16% of Americans Believe Their Homeowners Policy Covers Damage

From Flooding During a Hurricane, Compared With 24% a Year Ago,
Down Eight Points

Source: Insurance Information Institute Annual Pulse Survey.
30
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Consumer Poll: L.I.I. Pulse Survey T feetzon

Q. Do you have a separate flood insurance policy?

57% of Katrina Claimants in Louisiana and 23% in Mississippi Have a Flood

Insurance Policy compared with 10% for the Nation as a Whole

All respondents Filed a Katrina claim Did not file a Katrina claim

60% A 57%

50% -
40% - 37%

30% 28%

20% - 14%

Total U.S. Louisiana Louisiana Louisiana
and Louisiana Mississippi and Louisiana Mississippi and Louisiana Mississippi
Mississippi Mississippi Mississippi

10%

0% -

Source: Insurance Information Institute Annual Pulse Survey.
31
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Consumer Poll: L.I.I. Pulse Survey T estzon

Q. Should insurance companies be allowed to charge higher insurance premiums
for...

100% - 91%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

People who hawve poor driving People who live in places that are People who hawve pre-existing None of these
histories such as many speeding prone to disasters such as medical conditions
tickets and/or accidents hurricanes or earthquakes

M Respondents answering "yes"

Many People Believe the Cost of Insurance Should Reflect the Risks

Over Which an Individual Has Some Control

Source: Insurance Information Institute Annual Pulse Survey.
32




Consumer Poll: I.1.I. Pulse Survey of LA e nsumance
and MS Residents i
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Q. Are you more prepared for a hurricane now than you were before Hurricane Katrina?
(Note: Question not asked in the U.S. poll.)

Katrina Claimants in Louisiana and Mississippi (67%) Say They Are More

Prepared for a Hurricane Today Than Those Who Did Not File a Claim (48%)

All respondents Filed a Katrina claim Did not file a Katrina claim

80% - 74%
70% - 67%
60% 60%
60% 4 54% 54%
0
50% - 47% 48%
40%
40%
30%
20% A
10% -
0% 1 T T
Louisiana Louisiana Louisiana
and Louisiana Mississippi and Louisiana Mississippi and Louisiana Mississippi
Mississippi Mississippi Mississippi

Source: Insurance Information Institute Annual Pulse Survey.
33
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Q. Will the government pay for damage to your home that is not covered in your

homeowner’s policy?

All respondents

Filed a Katrina claim Did not file a Katrina claim

04 — 57% 58% o}
60% 7 55% 540 55% 54% 57%
52%
50%
40%
30%
20%
10%
O% T T T T T
Total U.S. Louisiana Louisiana Louisiana
and Louisiana Mississippi and Louisiana Mississippi and Louisiana Mississippi
Mississippi Mississippi Mississippi

Source: Insurance Information Institute Annual Pulse Survey.

34
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6.Communications Challenges and Strategies
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Challenges ] Reomion

Convincing the public that the risk of catastrophe is real,
despite the lack of a major disaster in the last few years.

The difficult economy may prompt some people to drop
or reduce insurance coverage and not invest in both life
saving and ultimately cost-effective mitigation.

Lower housing values has created a number of “urban
legends” about the amount of insurance needed to
protect a home.

Combat the notion, that disasters only happen to other
people and that there is nothing that you can really do to
protect yourself against a catastrophe.

36
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Communications Goals [l eemsron

W First, it is important to make consumers understand that it
IS not if there will be a disaster — it is when.

W Second, everyone should expect the unexpected and be
prepared. (For instance, a recent tornado in Brooklyn or
Increasing amount of inland flooding)

™ Provide consumers with the information they need so that
they will know what needs to be done and give them the
tools to know how to plan for a disaster.

W Use disasters as a news hook to get people to prepare in
areas not directly effected by the catastrophe.

37
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Educational Strategies [l necmron

W Recognizing that changing behavior takes multiple
approaches (learn from anti-smoking and drunk driving
campaigns)

W Media, safety experts, consumer advocates all need to
work together.

W Create different programs for different audience —
children, elderly, parents will all need different
approaches.

W Social media and other direct-to-consumer approaches
are very affective.

W Fear Is a great motivational tool, as well as pets and
children.

38
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/. 1.1.1. Resources
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SERVICES

Mur handvw incoranscas tooede ara far canoonmars madia

ALL COVERAGE EN ESPANOL

Now it's easy for you to find all of our publications. We

haivra awrarmdhinn from froa canocomar henchioras

FOUNDED

WELCOME TO THE

Insurance Information Institute:

Ed 1 =Raunyrnt

Regulation Modernization

JULY 20, 2010 | FULL STORY

Congress has approved a sweeping overhaul of financial
semnvices regulation. The Dodd Frank Wall Street Reform
and Consumer Protection Act establishes the Federal

REVIEW TOUI RUCITISUWITEDS FUIrCy Fol Aunnrcane
Deductibles

I ovors' Markat Continnoac
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INSURANCE TOPICS PRESS ROON MEMBERS+5SUBSCRIBERS PUBLICATIONS+STORE SERVICES

Home | Insurance Topics | Coverage

INSURANCE TOPICS

Coverage = Insurance Coverage En Espaiiol

+ Business

CONSUMER

+ Consumer

ANHUITIES
Dizasters and Risks @) . MUCh O.f the Consumer:
Insurance Industry 5 ® {Quéesunaanualidad? information on the site is
Features % = Seccion de ayuda: Preguntas y respuestas also available in Spanlsh
All Coverage En Espaniol = ;Como, cuando y porqué considerar una anualidad como parte del panorama

financiero?
= ;Qué son los diferentes tipos de anualidades?
m ;Cuales son las diferencias entre una anualidad fija y una variable?
m ;Comoy dénde se adguiere una anualidad?
= :En qué se diferencian las anualidades de los sequros de vida?
m ;Cuanto se debe invertir en una anualidad?
= ;Cdmo recibir las distribuciones o pagos de las anualidades?

n ;Que son las diferencias entre anualidades diferidas y anualidades inmediatas,
¥ qué es una anualidad vitalicia?

= DEFINICIONES BASICAS DE ANUALIDADES

AUTO INSURANCE

= :Como se hace un reclamo a su aseguradora de automoviles?
= :Cudles son sus derechos cuando introduce un reclamo?
= :Como se determinan el valor y costo de reparacion de su auto?

= :Puede su compafiia de seguros reguerirle el uso de cierto tipo de repuestos
para reparar su auto?

= :Cual es la diferencia entre una cancelacion y la no renovacion de una poliza?
= Qué seincluye en un seguro de auto?

= :Qué factores influyen en el precio de una pdliza de seguro de auto?

= ;5Se puede manejar legalmente sin seguro de auto?

= Como influyen las leyes estatales de conducir a la hora de comprar seguro de

auto?
N




Free Web-based Software

fo Know Your Stff® - Home Iventory, the
Insurance Information Insfifire's free online home
inventory software. This application makes
creating and Upaating your home inventary easy
and efficient. And with our free, secure online
storage you wil have access to your inventary
amwhara anv fime You never know when a

Welcome
fo Know Your Suff® Business mventory the
strance Information hsfitite's onling inventory
software spacically designad for businesses. An
Updo-date Business Iventory is an important
component of disaster planning.  can help you:

+ Purchase the right amount and fype of insurance

+ Supstanfiate prioperty losses to make fling an
instrance claim faster and easier

Know Your Siuff® - Business nventory 15 a simple,
affordable yet powerful and highly scalable
application that makes creafing updating and
keeping frack of your business inventory easy and
eficient And with secure online storage you wil
have access to your inventory anywhara, any fime.

+ Only $9.951 month

+ No hardware or support cosfs
» Hosted at Google and Integrated with Google Apps
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LLL Insurance Matters website:

Asite to help public policymakers better understandthe
unigue role played by insurers in managing risk.

Insuring Florida website:

Aninformative site focusing oninsurance matters
specificto Florida. Includes Lynne McChristian's
“Straight Talk™ blog.

Twitter:

Follow one ar all of the LLI. feeds to get timely information in your
specific area of interest

hitoe ffwnana iii-insurancematters nrn

Social Media Users/Traffi

B Facebook: +/- 300 likes
® Twitter: 1,560 followers
B YouTube: 392,224 total views

W T&C Blog: 4,045 page views in

August 2010

W Insuring Florida blog: 159 page

views in August 2010

hitoe ihwnana insurinaflarida oraf

C

rErEre
d 4 d o
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“Point of Use” Podcasts
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|EIE Edit Controls View Store Advanced Help iTunes = 3 |

CUSTOMER REVIEWS

Be the first to write a review &




INSURANCE TOPICS PRESS ROOM MEMBERS+SUBSCRIBERS PUBLICATIONS+STORE SERVICES

Home | Insurance Topics | Coverage | Consumer | Homeowners and Renters Insurance

INSURAMNCE TOPICS

Coverage = LLI Video - Homeowners and Renters
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INSURANCE TOPRICS PRESS ROOM MEMBERS+SUBSCRIBERS PUBLICATIONS+STORE SERVICES

Home | Insurance Topics | Coverage | Consumer | Homeowners and Renters Insurance |

INSURANCE TOPICS

Coverage 2 Homeowners and Renters Insurance « eneseasoL
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INSURANCE TOPICS PUBLICATIONS+STORE SERVICES

Home | Insurance Topics | Disasters and Risks | Matural Disasters |

PF’E\_'\_' F‘=|I

MEMBERS+SUBSCRIBERS

INSURANCE TOFICS ElL PRINT [~ EMAIL + DOWHNLOAD PDF |

Coverage )

Disasters and Risks =

Climate Change

Crime

Digaster Preparedness
Highway Safety
Litigation
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The term “catastrophe” in the property insurance industry denotes a natural
or man-made disaster that is unusually severe. An event is designated a
catastrophe by the industry when claims are expected to reach a certain
dollar threshold, currently set at $25 million, and more than a certain
number of policvholders and insurance companies are affected.

Most major hurricane forecasters have predicted an active hurricane season
in 2010, with more storms and more severe storms than average.
Meteorologists say that ocean temperatures and other conditions are very
conducive to hurricane formation even though the season got off to a slow
start with just three storms as of mid-August. Activity has picked up since
then and by the end of September, the season had produced 13 storms, of
which seven were hurricanes.

Even though no major hurricanes hit the UU.5. mainland in 20049,
catastrophe losses still totaled $10.8 billion, according to I1S(O's Property
Claim Service unit (PCS), due in part to the large number of damaging
thunderstorms. By contrast, insured catastrophe losses for 2008
totaled$27.0 billion. While this does not come close to the $62.3 billion for
2005, the vear of hurricanes Katrina and Rita, it was the third most costly in
the last decade. Losses for 2007, also a vear of little hurricane activity in the
7.5, were 6.5 billion.

MMeanwhile, the magnitude of the damage caused by Katrina and the
potential damage hurricanes Rita and Wilma might have caused had they
not weakened from intense Category 5 hurricanes is still reverberating, five
wvears later. Many insurers have reduced the number of policyholders they
insure in high-risk areas and added hurricane deductibles to property
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