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1. Update on how people are getting their i,
news

People are going online first when they need information

Web Continues to Dominate in Audience Growth
Percentage Change in Audience, 2010-2011

17.2%

Magazines Newspapers

Online  Network TV Local TV Audio Cable TV -0.06 .

-40

Source: Nielsen Media Research, the Audit Bureau of Circulation and Arbitron'’

Source: Pew Research Report, 2012 State of Media
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® The majority of Americans now get news through at least
one digital, web-based device. While the desktop or
laptop computer remains the primary digital platform for
news (54% of Americans get news there), the number of
consumers who get news on multiple digital devices is
growing.

® Nearly a quarter of U.S. adults, 23%, now get news on at
least two devices—a desktop/laptop computer and
smartphone, a computer and a tablet, a tablet and a
smartphone, or on all three.
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More than
three-quarters
of U.S. adults
own laptop or
desktop
computers

News consumption on
digital devices

Percent of device owners who get news from...

Desktop/laptop
computer

Smartphone

Tablet

N's: Desktop/laptop=2,342; smartphone=1,180;
tablet=511

PEW RESEARCH CENTER’'S PROJECT FOR
EXCELLENCE IN JOURNALISM
2012 STATE OF THE NEWS MEDIA
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Facebook and Twitter Social media is not an overwhelming
Are Still Relatively driver of news (yet)
Small Drivers for News Percent of U.S. adults who get news on

any digital device very often

»Over all, just 9% of digital r Twitter
news consumers very often
follow news recommendations by going directly
from Facebook or from Twitter
on any of the three digital )

devices (computers,
smartphones or tablets).

»That compares with more than
a third, 36%, who very often go ite or app
directly to news organizations

on one of their devices, 32%

who get news from search very

often, and 29% who turn to

some sort of news organizer site or

app.



http://stateofthemedia.org/2012/mobile-devices…for-journalism/
http://stateofthemedia.org/2012/mobile-devices…for-journalism/
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On Twitter, with
ItS somewhat
broader mix of
sources for news
links, there was
more sense that
the news they
encountered this
way expanded
knowledge or
source list.

Twitter news is viewed as more unique

Percent who say the news they get on each platform is...

Mostly news you Mostly news you Mostly a
would have would NOT have mix (vol)
gotten elsewhere gotten elsewhere l

TWITTER

DK/refused

N’s: Ever follow Facebook recommendations for news = 745;
ever follow Twitter recommendations for news = 239

PEW RESEARCH CENTER'S PROJECT FOR EXCELLENCE IN JOURNALISM
2012 STATE OF THE NEWS MEDIA
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Top news
sites

Where
people

Are going to
get news.

Average Monthly Unique Visitors, 2011
Site

Yahoo News

CNN Digital Network
MNSBC Digital Network
HuffingtonPost

ABC News Digital Network
Fox News Digital Network
NYTimes.com

BBC

CBS News Network
Google News
Washingtonpost.com
LATimes

Bing News

TheWall Street Joumal
USAToday.com
Boston.com

Daily News Online
Examiner.com

Chicago Tribune
Gaurdian.co.uk

The Slate Group Websites
NPR

New York Post Holdings
Topix

Thetelegraph.com

Unique Audience (000)

39,042
34,617
29,438
22,578
18,199
17,846
16,647
13,878
12,665
11,757
11,201
10,864
10,741
10,593
9,239
8,491
8276
8,160
7,343
6,836
5,909
5,389
5,062
4814
o71
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1.Overview of social media and disasters
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People turn to social media when a
disaster happens — it Is instant!

» It was a man on a ferry was the first to tweet downloading
a photo of the downed plane in the Hudson River in 20009.

» During the 2010 Haiti earthguake, "Victims posted on
Facebook where they were trapped under the rubble.
Rescuers were able to find them through their Facebook
account.

» During the earthquake in Japan, Tokyo Electrical Power
set up a Twitter account to keep people informed about
radiation leaks, blackouts and repairs.

» In case an earthguake hits, your neighbor may be the first
responder, if they are still alive.

Source:Doug Watson with Lab Four Career Training Institute

11
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Average news response in a disaster i

® A radio typically broadcasts it within 2.5 hours, followed
by television coverage in three hours. It will be in print in
about eight hours.

W On average, a reporter gets the information and sends it
to a news agency where it is posted within two hours.

12
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1. LI.I.’s strategies and tactics for both traditional
gnd social media before, during and after a
Isaster




Why The L.I.l. Uses Social Media F] omeion
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As an educational and communications organization, the
l.I.l. has a long history of sharing its Web content as a
means of reaching as wide an audience of consumers
and media as possible (we have had a content
permissions request form available on the website for
many years and process hundreds of requests a year)

As with content sharing, social media presents another
opportunity to distribute our content even more widely
and to a more diverse audience—in keeping with our
central mission

14
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INSURANCE TOPICS

Home |

Our handy insurance tools are for consumers, media,
and industry insiders.

»> DIRECTORY
Q. FIND AN INSURANCE COMPANY
GLOSSARY OF INSURANCE TERMS

E]
&l AUTO CRASH TEST

El Insurance Information Institute pone a su disposicion
los conceptos basicos necesarios para elegir y
obtener proteccion para muchos de estos imprevistos
gue ponen en peligro la tranquilidad y las finanzas
familiares.

Temporada De Huracanes ;:Como
Prepararse?

:Qué Son Los Diferentes Tipos De
Anualidades?

ALL COVERAGE EN ESPANOL

Now it's easy for you to find all of our publications. We
have everything from free consumer brochures,
pamphlets and books and even downloadable
versions of our publications that you can get right now
online.

Insurance Handbook

A guide to the insurance industry for

PRESS ROOM

MEMBERS+SUBSCRIBERS

|F°UNDED| WELCOME TO THE

PUBLICATIONS+STORE

« subscriptions . profile
.searches - shopping cart

MY iii

SERVICES

improving public understanding of insurance—what it does

and how it works.

960 Insurance Information Institute:

Member Company? REGISTER

User? suBScRIBE

Bl iii spotlight

Regulation Modernization

JULY 20, 2010 | FULL STORY

Congress has approved a sweeping overhaul of financial
services regulation. The Dodd Frank Wall Street Reform

and Consumer Protection Act establishes the Federal

Insurance Office (FIO), an entity that will report to Congress

and the President on the insurance industry. For a

summary of the new law, see the L.1.I's background paper

on Regulation Modernization.

CONSUMERS
Making Sure Your Home Is Properly Covered for a

Bl iii wire

Before Installing a
Swimming Pool, Consider
the Insurance and Safety

Implications

With temperatures soaring, a pool might seem like a
good idea, butitis important to educate yourself
about water safety first.

JULY 08, 2010 | FULL STORY
As You Head Out for Vacation, Protect Your Home
and Your Identity Against Burglars

NFIP Policies Cover Property Damage Caused by
Oil in Flood Waters

Review Your Homeowners Policy For Hurricane
Deductibles

Buyers' Market Continues
JULY 20, 2010

Financial Services Reform: Just
the Beginning
JULY 19, 2010

ALL BLOG POSTS

_em _reporters. public policymakers Disaster




Traditional Media i1s Still

PRESS ROOM

Bios and Photos

LLL Audio

L.LL. Logos

LLL. Video

Inquiries

Press Releases

Features )

All Press Releases En Espaiiol

PUBLICATIONS
INTERNATIONAL INSURANCE
FACT BOOK 2012

This 2012 edition shows an
overview of life and nonlife world
insurance market.

I.LI. Online Insurance Fact Book
2011

Online Financial Services Fact Book
2011

SOFTWARE
HOME INVENTORY SOFTWARE

Ea el e e d———

for the

Press Releases < ENESPAROL

PRESS RELEASE ARCHIVE
2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | Current Year

« Buying a Used Car? Beware! Don’t Be Tricked into Purchasing a Flood
Damaged Car
SEPTEMBER 22, 2011

« Six Questions To Ask Before Buying A Life Insurance Policy
SEFTEMBER 21, 2011

« LLI. President Robert Hartwig Receives 2011 Chairman’s Award From National
Association Of Mutual Insurance Companies
SEPTEMBER 21, 2011

« Lessons Learned From Hurricane Irene Can Help You Prepare For Future
Disasters
SEPTEMBER 13, 2011

« LLI. Reminds Businesses To Be Prepared With Proper Insurance and a
Disaster Recovery Plan For Natural Disasters and Terrorist Acts
SEPTEMBER 9, 2011

Y E’E |NSURANCE
rrr' INFORMATION
INSTITUTE

How to Avoid Buyir

Uninsured Motorists

About 13.8 percent o
uninsured in 2009, ac
Insurance Research
Mississippi had the t
28 percent, and Mas
percent.

ALL FACTS + STATI

16
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l.I.l. Disaster Newsroom [ Neommaron
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Trinemso DISASTER NEWSROOM

INSTITUTE = W Timaly DfOMmation abou! NUrINce #nd Saamers

& FPressRoom  TolFree Clanw Numbers  Brochures Current Disasters  Past Disasters  About e

@ swen

(e During a major
—— disaster, the L.1.I. is
CUMMENTOMANERS HURAKANE WERE IRESSH00M  AESCUNCES — “uron J 1A En Expafiol prepared to deploy ItS

CONTACT INFORMATION FOR LLL — Disaster Newsroom

SONYS e as a means of getting

Ut esn information out to the
public and the media

@ feck i as quickly and

efficiently as possible.

s e CONTACT INFORMATION FOR
ey |l..STAFF
il 4

) | insurance Experts Available This Weekend to Prowide
u s\ Kioemation About krplications of Huricane lkene
{

NEW YORM, August 26, 2011 — Rapomers 10240g e insurance nlormaton an

e insurance Implicabions of hurmcane teoe e sncoutaged Lo contact the

@ st s Sathid
= , B LLL'S Mmedia confacts ans whate they are Socaid tha waekons wre 9 Externad Links

Michaet Barry {Long isfand, NY)

BUSINESS Amnrcon Hied Cross
INVENTORY Vics prasident, Neda Retabons a1 917-823-822% 826-437-23¢) or
Amerncas Red Cross - Find Your Local

fasiDgE g Chagies
X %'I‘, B Davis (Atlanta, GA) .

ASPCA - Desaster Preparomness

O\ outheasiam Media Reprosentatve ol 7703318273, 770-321.8120
INVENTOR Y70-07)- 1685 ¢¢ . N . COC Hurmcanas
@ Brochure Hlanne Gonzam? (Miamd, FL) Federal Allance for Sate Homes
Sosing Claims s 2 Hapanic Press Ofcer o 0545844410 954.245.0058 3 3 2 FEMA
Okasiet o | o 1D vt £

Inettule for Bestwess and Hosne Salety
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HOMEOWNERS

+ RENTERS BUSINESS

PRESS RELEASES

EN ESPANOL

search our site

INSURANCE TOOLS

Improving public understanding of insurance in Florida—
what it does and how it works

STRAIGHT TALK
Blogging about insurance in
Florida
E3 share This Story  Flg RS
Sinkhole insurance and your options
AUGUST 16, 2010 |
Experts can predictthe weather, butthey can't
predict sinkhcles. We have more sinkholes in
Florida than any other state, and some areas
are more vulnerable to sinkholes, such as
West Central Florida and Tampa Bay, and they
open up when itis very dry or very wet. So,
rainy season is hurricane season is sinkhole
season.

More

MORE FROM THE STRAIGHT TALK BLOG

- Consumers benefit in fight against auto insurance fraud | AUGUST 13, 2010

INSURANCE 101

Who regulates insurance companies?
Insurance is regulated by the states, with each state
having its own set of statutes and rules. State insurance
departments oversee insurer solvency, review market
conduct, rule on requests for rate increases, among
other things. Click on the link to learn more.

FLORIDA OFFICE OF INSURANCE REGULATION

SOFTWARE

Business Inventory Software
KNOW YOUR STUFF®

BUSINESS INVENTORY

Online inventory software specifically
designed for businesses.

MORE

Home Inventory Software
KNOW YOUR STUFF®

HOME INVENTORY

Online software to help you create a
room-by-room inventory

MORE

l.L.I. VIDEO

Be A Responsible Dog Owner
Dogs may be man's best friend, but as
an owner you are liable if your pet bites

peiv. 3. .




Log In | Register

INSURANCE |
INFORMATION . .subscriptions . profile
INSTITUTE o .searches .shopping cart

INSURANCE TOPICS PRESS ROOM MEMBERS+SUBSCRIBERS PUBLICATIONS+STORE SERVICES

Home | Insurance Topiés ' Coverage | Consumer | Homeowners and Renters Insurance |

INSURANCE TOPICS

e 2 LLIL Video - Homeowners and Renters
+ Business Insurance

+ Consumer

Institute for Business & Home Safety Research

Annuties 5 ENESPANOL | é‘t‘_ B-ROLLS | 8 ALL VIDEOS Center
Auto Insurance "~ The Institute for Business & Home

. - = 7S Safety has created a unique, state-
Claims Filing

”

of-the-art, multi-risk applied
research and training facility in
Chester County, South Carolina.
This facility will significanthy
=] PLAY b | |GET EMBED CODE advance bullding science by
enabling researchers to more fully and accurately
evaluate the impact of natural disasters on various
residential and commercial construction materials and
Are You Underinsured? systems.
Do you have enough insurance coverage to completely FULL STORY
rebuild your home? Have you talked with your agent recently

Credit

"7 - Ask an Insurance Question
students, rental cars, updating your policy and more.
-

/ Common questions about insurance relating to college

Disability Insurance

>

Health Insurance

Homeowners and Renters

Insurance

Life Insurance

Long-term Care Insurance
Safety and Mitigation

Specialty Insurance

__PLAY» | |GET EMBED CODE Avoiding Insurance Mistakes: Five Tips
Disasters and Risks (G Five big mistakes to ayvoid when
Insurance Industry @ Avoiding Insurance Mistakes ¥ m%gzcﬁ':"ﬁ;?::gﬁ’; -
Features @ Five plg mistakes to avoid yvhen making decisions about \ to save money and still properly
N yourinsurance. |.LI. offers tips on how to save money and protect yourself.
All Coverage En Espanol - still properly ... Read More ALL VIDEOS
SO S PRESENTATONS
QUESTIONS? .
ASK THE EXPERT Before Buying a Home - Dr. Robert P_ Hartwig, CPCU

When it comes time to buy that dream house, the costto . Workers Compensation
W insure itis often overlooked. The LIl has created a Insurance: The Role of State
m checklist ofimportant ... Read More g " Funds, Market Trends and

T

Economic Influences

In our Ask the Expert section we
address your most taxing
insurance-related questions.

A  PLAY)» | |GETEMBED CODE This PowerPoint report reviews the role that state
funds play in the workers compensation insurance
. market, noting that social policy, history, economics,
SOFTWARE Childproofing Yc_)ur Home ) o insurance market forces and politics have all played
BUSINESS INVENTORY Every year, five million infants and children are injured, important roles in the development of modern workers
SOFTWARE sometimes even fatally, in their own homes. Find out how to comp systems, state funds and their structure.




More Web Videos T mesmcn

Hurricane and
Windstorm
Deductibles

The National Hurricane
Conference runs March
26-29. Its purpose. ..

L.Ll. VIDEO

~ Tax Deductible
Losses

Some losses suffered
due to a disaster could
be tax deductible....

Wildfires

Over 900 homes were
evacuated in the wake
of a Colorado wildfire. ..

’ All Facts & Statistics E”

N

4- LLL BLOG / TERMS & CONDITIONS

20




“Point of Use” Podcasts
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File Edit Controls

View Store Advanced Help

iTunes

o

Q nformation institute

Search iTunes Store

LIBRARY

ﬁ Music

E Movies
= TV Shows
{ 6 | Podcasts
'3’ Radio

¥ PLAYLISTS

.i:. Party Shuffle

@ 90’s Music

@ Music Videos

@ My Top Rated

@ Recently Added

@ Recently Played
@ Top 25 Most Played

News & Politics

Insurance Information Institute Podcast

l « l » I [ f Podcasts Video Podcasts
A & 0 atio e Fod
—Je »), O =
€g0 e & Po
guag g P
o & Insurance - SUBSCRIBE
Information
Institute
R 0 : BED TO
e e . e Pod
s® e Leg e Pod
PODCA D RIPTIO
0o Pod
® -0 =
Be 0 &
A | Name Time Artist Release Date Description Price
1 How to File An Insurance Claim P... webcast@multivu.com 7/14/2008 When Disaster Strikes, Do You Know What ... Free (GET EPISODE)
2 When Disaster Strikes, Do You K... webcast@multivu.com 7/7/2008 Imagine this. A big storm comes throughin t... Free (GET EPISODE)

(o [ = ]

[+ [ =2 ][ [ @ ]




INSURANCE TOPICS

Home | Insurance Topics | Coverage |

INSURAMNCE TOPICS
Coverage

+ Business

+ Consumer
Dizsasters and Rizks
Insurance Industry
Features

All Coverage En Espanol

(@

PRESS ROON MEMBERS+5SUBSCRIBERS PUBLICATIONS+STORE SERVICES

Insurance Coverage En Espanol

CONSUMER
ANNUITIES

SQué es una anualidad?
Seccion de ayuda: Preguntas y respuestas

£Como, cuando y porgqué considerar una anualidad como parte del panorama
financiero?

s0ué son los diferentes tipos de anualidades?

;Cuales son las diferencias entre una anualidad fija y una variable?
sComo y dénde se adquiere una anualidad?

AEn gué se diferencian las anualidades de los seguros de vida?
sCuanto se debe invertir en una anualidad?

£ Como recibir las distribuciones o pagos de las anualidades?

;CQue son las diferencias entre anualidades diferidas y anualidades inmediatas,
¥y qué es una anualidad vitalicia?

DEFINICIONES BASICAS DE ANUALIDADES

AUTO INSURANCE

sComo se hace un reclamo a su aseguradora de automoviles?
sCuales son sus derechos cuando introduce un reclamo?
cComo se determinan el valor y costo de reparacion de su auto?

;Puede su compaiiia de seguros requerirle el uso de cierto tipo de repuestos
para reparar su auto?

¢Cual es la diferencia entre una cancelacion y la no renovacion de una pdliza?
L0ué se incluye en un seguro de auto?

¢0ueé factores influyen en el precio de una poliza de seguro de auto?

:5e puede manejar legalmente sin seguro de auto?

cComo influyen las leyes estatales de conducir a la hora de comprar seguro de
auto?

Much of the consumer

information on the siteis
also available in Spanish

e
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Social Media Tools and Websites

Using online resources to improve public understanding of insurance.

facebook

(" Tube

TERMS +

INSURANCE INDUSTRY Bl

Facebook:

Followthel.ll. on Facebookand become afanto stay
connected on breaking news and currentinsurance topics.
Postcomments, share opinions and stories.

YouTube:

Watch online videos covering a wide range of
insurance topics inthe extensive |LI. video library.
Postcomments and embed videos to your
company's website or blog.

Terms + Conditions blog:

Claire Wilkinson's insurance industry blog provides timely information
and discussion on contemporary insurance topics.

hitp/iwww facebook.com/nsurancelnformationinstitute

hitp/‘www.voutube . com/useriiiivideo

hitp:/www iii.orgfinsuranceindustryblog/

e

"l Insurance Matters (NFORMATION FOR POLICY MAKERS

fff INSURING FLORIDA

LLL Insurance Matters website:

Asite to help public policymakers better understandthe
unique role played by insurers in managing risk.

Insuring Florida website:

Aninformative site focusing oninsurance matters
specificto Florida. Includes Lynne McChristian's
“StraightTalk™ blog.

Twitter:

Followone orall ofthe |11. feedsto get timelyinformation in your
specificarea of interest

hitp:fwww iii-insurancematters.org

hitp/’www.insuringflorida.org/

rawa
'ttl hitp:/fwww twitter.comiiiiorg

n hitp:/twitter.com/Bob Hartwig

u hitp:/iwitter.com/JeanneSalvatore

http:fwitter.com/L\Worters

“ hitp:fwitter.com/ElianneGo

= http:/Awitter.com/lll Research

Q hitp:/Awitter.com/InsuringFLA

n http:iftwitter. com/llindustrybloq

24
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INSURANCE INDUSTRY BLOG

“Sea Change” In Securities Class Action Litigation

NESDAY

Posted by Claire under Business Risk, Legal Environment
Comments

Federal securities class action filings saw a mederate decline in the first half of 2011 as
a drop in traditional claims and credit-crisis filings was countered by a rise in Chinese
reverse mergers and M&A litigation.

According to the mid-year report from Stanford Law School and Cornerstone Research,
a total of 04 federal securities fraud class actions were filed in the first half of the year,
down 9.6 percent from the 104 filings in the second half of 2010.

Professor Joseph Grundfest, director of the Stanford Law School Securities Class Action
Clearinghouse said there appears to be a sea change in the structure of the class action
securities fraud litigation business:

“The traditional claims that U.S.-based companies have been cooking their books or
hyping their stocks are in sharp decline.

“The new kid on the block is the claim alleging that Chinese-based issuers have made
false financial statements. The question remains as to whether or not this litigation will
lead to meaningful recovery for plaintiffs.”

There were just two credit-crisis filings in the first half of 2011. Meanwhile, Chinese
reverse mergers and traditional M&aA filings together accounted for 477.9 percent of all
securities fraud class action complaints filed during the first six months of 2011, up

Claire Wilkinson

Alternative Risk Transfer (ART) (17)

Asbestos Liability (1)

Auto Trends (51)

Aviation (15)

Business Risk (125)
Catastrophes (218)

Climate Change (43)

Coastal Property (24)
Corporate Social Responsibility
(13)

Customer Satisfaction (24)
Deepwater Horizon (17)
Diversity (12)

Education (29)

Emerging Risks (122)
Environment (32)

Flood Insurance (47)

Health & Safety (77)
Homeowners Insurance (1)
Hurricanes (21)

Industry Awards & Events (24)
Industry Financials (63)
Insurance Fraud (3)

Insurers and the Economy (146)
Legal Environment (110)

Industry blog launched April 2007

Average number of page
views/month: 3,200

Updated minimum of 3x/week,
often more

Claire Wilkinson regularly
featured as guest blogger for
Property/Casualty 360 blog;
Loretta Worters for Equifax blog
(through ThinkGlink content
distribution network)

AREAS OF COORDINATION?
-Following and commenting
on/linking to appropriate
insurance industry blogs
-Guest blogging for member
companies, other organizations
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PHESS RELEANES BN ESPAROL

™ Insuring Florida blog launched
November 2008

HOMEOWNERS
* RENTERS

STRAIGHT TALK @y ... W Average number of page
> A e views/month: 500

Citizens Insurance shows true cost of digging out of (sink)hole BOGRAVIY
We have a ditn good examplie of how dnims costs affed! INSUrance premiums. counledgy of . rch t i ) ilK ol . Updated 1X/Week
Cihzens Prapany rance Comp,, the stateaun msurer and a nonprafit enbity. Catzens got SEARCH

approval from IS Doard of Governars & CIEESE rates subslantialy for 13 podcyholders

2eds o cormelate (o

NN | i W Featured on Florida Underwriter

hows a need forana tatewde rate

i :f.v.-.' 4';;..‘ percent Inthe "sinkhole alley” of Tampa Bay, astronomecal losses . home page

neod a e 1o match

who want full smkhole coverage Money being pasd ou

maney Comng In from peemiums. In other worss, 1ales have 1o €

Of cowrse, theee o marny peopk shacked (SHOCKED!) by this rate ke naws, and

must ask wiy ey are not equally shackad by the costs that made the rate increase e . AR EAS O F COO R D I NAT I O N ?

necessary in the Nirst place You carnot look at anly one ba¥ of hes math problem. A luexy

damprclispuiartpares ol e -Following and commenting

one-sided focus only ignares the croumestan

the first place THS 18 nO Chicken-or-609 jeDate. What came Nrst wiss the doamalic

increase in sinkhote CLAIMS, but there 1s no geological evidence showing Flonda is S O n/l I n kl n g to ap p rO p rl ate

expenencing more SInkHOLES

insurance industry/member

pos win T company blogs

d attomeys, bave erriched thomsahes by

reason for snkhole claims ta be doubing and thpling over the pa
are economic regssons however and the leport supgesied nat some

assistance from ursSrupulous pubiic RUSIONs ary

claiming they had simkhole damage. Granted, there were also legisiative reasons sinkhole

The sinkhiok bt fefl 100 much undefined h s o delintion of whist

claimsg spirmex

constitut uwchwal damage The law compelied insuress to pay casms for minos

coSmelc damage and expensive sinkboke wshiog
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I.I.1. On Flickr

w

fIiCk T Signed in as gagicab @
from YAHOO!

Home You - Organize & Create -~ Contacts

&3 Help Sign Out

Groups -~ Explore -~ Upload Search

iiiorg - Sets

d | Joplin, Missouri Tornadoes

slideshow = [DAEIE] More ~
Thumbnails Detail Comments

18 photos | 78 views | Add a comment?

tems are from between 25 May 2011 & 28 May

t "Jopiin, Missouri Tornadoe

s

Activity Around You In Your Groups From Your Friends You Your Photostream Organize Upload Your Account
Explare Places Last7 Days This Month Popular Tags The Commons Creative Commons Search
Help

Community Guidelines The Help Forum FAQ Tools Sitemap GetHelp

Flickr Blog About Flickr Jobs Terms of Service Your Privacy About Our Ads Copyright/IP Pelicy Yahoo! Safely Repert Abuse
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l.I1.I. On Facebook T et

® |.l.l. Facebook Page created October 2009

facebook 1

N B B Insurance Informatlon Institute " Aasbikes

’ , , * New York, New York + # Edit Info

M Updated several times per week; all press
releases, Issues Updates notifications,
new content, including videos

& wat Share: [5) Status [@] Photo €] Link ' Video ES Question ® In addition: photos from I.I.I. events such
Hicden posts P — as JIF, notable presentations, etc; links to
gx:m l.I.I. spokespersons in the news; links to
= Discssins "WW'N Insurance Information Institute o industry-related content such as studies,
B3 Reviews T | et v o e e ottt e e e surveys from other organizations. This
£l e A provides a more personal touch than is
E:dt B e possible on the website
More » e
S e €1 2hoursiano " L “ Coment *Shure ®  Plus: Facebook has proven to be a steady,
We are a non rof Tosuramce Tnkbrmation fasiinte consistent driver of traffic to the website,

communications and consumer

| Interesting new LIFE/LIMRA study shows the Internet now plays a role in 8 out of g ettl n g users to th e co nte nt th ey n eed

education organization. 10 life insurance purchases.
445 o tﬁﬁ32322"31‘?‘252“&23?12?!122‘315"[233229“°"‘““
people ke this % s il B AREAS OF COORDINATION?
— — LIFE -Consider customizing I.1.I. Page and
- setting up separate subpage to highlight

member company activities
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l.I.I. On Twitter

Search Q Home  Profile

l.l. website

PI'EIL (_Ar[:_u‘('y "ma

'-?7\ (I or

1S r‘l”71 Drove pu 7 L_.’Lc \'C"L” g o] insurance —-wnat i
does and how it works.

http:/iwww.iii.org

Edit your profile —

Tweets

Favorites  Following Followers  Lists
iiiorg te
And remember to get flood insurance! RT @disastersafety Use this

checkhst to see if you're at risk from #flooding. tiny.cc/530k9

iiiorg sit
We're trackmg Troplcal Storm Don, as it heads toward the Texas
coast. Meanwhile, some hurricane facts & stats - bit ly/f0SpJH

iliorg | site

Good, balanced piece on dog breeds and insurance -
PropertyCasualty360: propertycasualty360.com/2011/07/27/top..
More dog bite info here: bit.ly/r3C17z

WW'E INSURANCE
I I INFORMATION
INSTITUTE

@iiiorg created May 2009
1,656 Followers
Updated daily when possible/relevant

Posts new I.1.I. content, along with
interesting industry related information,
including technology/finance

Other ‘official’ feeds: Ill_Research (995),
lllindustryblog (1025), @InsuringFLA (374)

Plus: Networking with other
groups/member companies disseminates
information to a wider variety of people
than we would ever be able to reach
otherwise

AREAS OF COORDINATION?
-Compile and follow list of member
company Twitter feeds
-Comment/retweet as appropriate
-Notify in advance of specific campaigns
S0 as to coordinate Twitter activity (e.g.
l.I.I./IBHS Twitter/blog coordinating for
opening of research center)
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I.I.1. On YouTube
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(11 Tube

LIS Video Library

Profile

Name:

Channel Views:

liivideo

Insurance information

[otal Upload Views:

naith

Recent Activity

Bt Evdeo uploaded a new video

¥ bo what your noed a3
ey A0 llatily 300 helps

Jpdoad ACBasora =

2 2maf busineas cwner

Page created March 2007
Over 125 1.1.I. videos posted

Most viewed: “Road Rage”
(219,132 views)

Individual videos also linked to
YouTube versions off website;
YouTube embed code provided
for sharing

AREAS OF COORDINATION?
-Post relevant videos on
member company channels,
embed on company websites?




LinkedIn

WW'E INSURANCE
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Linked . . .1
Profile Jol ) X U ‘ N "
Socinl Media Danhix Post Ergage. Hegsyre, Teeryihing you e
Edit Profile  View Profie

Ancrea Basora o
Q Vics Prasident - Digtal Communications
Sroctwr New York City Asea | Thank Tar

Andrea Basora Pools are a great way o escape the heat. but can be
dangerous, with over 3 400 fatal drownings in the US annualy - httq (5d Iy
olAShm

» Vice President - Digital Communications at Insurance
Information Institute £4¢
« Add # cirrent peaties

o Managmg EdRor. Mukimedis m Pearson Edocation

* Associste Editor 8 Newsweek com
o Adpect Professor & St Louss Unwersty

o Yake Unnersty
o Coksnba Unwersity m the City of New York
« Ank Tor @ recoTITEnGeicT

e

M

No official I.l.I. presence on
LinkedIn

However with profile linked to
l.I.I. Twitter feed, LinkedIn has
become a major referral source
to I.1.1. website

AREAS OF COORDINATION?
-Consider setting up an
Insurance issues/social media
discussion group
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L
l.I.l. Social Media Outreach
How It All Works Together — Japan Earthquake

facebook Search : _ @Bob_Hartwig

Robert Hartwig

BB’ INSURANCE
111 INFORMATION
INSTITUTE

Insurance Information Institute
*New York, New York # Edit Info

d 4 4

Local Business

LLL

wall

Insurance Information Ins..,

* Most Recent v

Media with question on the massive
quake in Japan call me at 917-453-1885
or email at bobh@iii.org. Info to be
posted to www.iil.org soon.

@ Wall Share: [Z) Status Photo €7 Link 'Z4 Video 11 Mar via Twitter for BlackBerry® .7 Favorite t3 Retweet * Reply
Hidden Posts . ) rwwn
Write something... @iiiorg
i info "' L.LL website
Photos
= piscussi "W R Insurance Information Institute ' =
o ¢ L —— We've been updating our Japan
eVIEWS Japanese earthquake (with link to his full presentation). 2
fﬂ Links | 111 - Dr. Hartwig Talks about the Insurance Impact of Earthquake page Wlt}l the ]'ateSt faCtS
%A Video the Earthquake in Japan ‘ - .
ot , E and statistics, and audio from
Mere i @Bob__Hartwig - http://bitly.com
ﬁl 3 hours ago * Like - Comment - Share / V F -
362 1avw2
people like this "W R Insurance Information Institute a2 .
r LISTEN: L.L1's president, Dr. Hartwig, talks about the earthquake impact in our ago via web 1.7 Favorite 3 Reply T Delete
Likes See All Japan.
I i AH. Best Video Archive Retweeted by OFarmersinsure and others
\ ! Chase Community
Giving IBetha 3.ambest.com - =
| o Video coverage of insurance topics and interviews with "l [Q[,’morg
International ,'d“ mm t;tnhoi:}r;‘ p_uLl I'wﬂu:—crl ﬁo::--t‘:ts Review, BestWeek, BestWire,
Rescue Insurance Spedial Reports af 10re. )
Committee - L I.I.I. news release: #Japan Earthquake
& hours ago * Like * Comment * Share
CDCEES o Could be One of the Costliest In History
: "B Insurance Information Institute e i >
T 4 t::mgefo;a igz:’urmation about the Japan earthquake and tsunamis? Check out our 2 h’ttp / / blt ]»V / Tq181 #tsun ami
NeighborWorks 1 i ¢
America III - Japan Earthquake and Pacific Tsunamis hMar via TweetDeck Favorite ¥ Reply Delete
www.iii.org
ke Retweeted by mjanczewski and others
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|.I.]. Social Media Outreach
What’s Next?

Along with continuing to grow our existing social
media networks, in 2012 we plan to focus on:

Producing more creative, low budget YouTube style
videos that have the potential to reach a wider,
younger audience through viral sharing

Creating a series of insurance related mobile apps
for IPhone and Android to make it easy for users to
have the information they need literally at their
fingertips. For example, homeowners and auto
Insurance checklists, and a home inventory app
tied to our already popular and established
software product
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l.I.l. Disaster Prep App

¢ st oan
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Jior o oun (5@
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l.I.l. Disaster Prep App ] Reomansion

The I.1.1. Disaster Prep app for iPhone will be more than a checklist; it will also function as a

project management tool so that individuals and families can effectively plan the steps
involved in protecting life and property.

In a time of a crisis, time is of the essence. We have devised this tool to provide real time

information of the crisis as well as aid people in making decisions and taking actions that
are timely and critical.

Features:

W A series of default checklists that cover everything a person needs to do in a time of crisis.

® The ability to create new checklists or customize, edit and add notes to default lists.

®  The ability to assign tasks on the lists to other members of the household.

W A progress bar that indicates percentage of tasks completed and percentage not completed go in the
not completed percentage). This progress bar will reflect when tasks are completed so the user is able
to identify quickly where they stand in their evacuation/disaster prep plan.

W Alerts if a task is not completed.

W Geotargeted emergency alerts feed to provide details about the current state of the

emergency/disaster.
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I.I.]1. Soclial Media Outreach
What’s Next?

WFour Square and other location -based social
media can be a valuable tool in the aftermath
of a disaster.

WEXxperimenting with infographics and
extranormal videos.
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Location base

foursquare

Keep up with friends Discover what's nearby Save money & unlock rewards

See what foursquare is all about:
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More extranormal videos TH Rremizon

DON'T BE A DUMMY ABOUT HURRICANE PREPARATION
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Insurance Information Institute Online

WWW.I11.0rQ

Thank you for your time
and your attention!

Download at www.lli.org/presentations

http://twitter.com/JeanneSalvatore

jOLLOW me on

twitter




