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Insurance and Hurricanes
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Lesson 1: Hurricanes are Costly!



Top 12 Most Costly Disasters
in US History
(Insured Losses, 2008, $ Billions)
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* PCS estimate as of August 1, 2009.
Sources: PCS; Insurance Information Institute inflation adjustments.

8 of the Top 12 Disasters Affected FL and 10 have been 
Hurricanes



Cost of Hurricanes
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Total Value of Insured Coastal Exposure

(2007, $ Billions)
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Lessons Learned from Hurricanes 

Hurricane Andrew 

W t h d t th t d th t h i fWatershed event that proved that hurricanes are far more 
destructive and costly than experts predicted. It led to a far 
better understanding of what could happen if a hurricane 
hit j t lit It th ti t di t ihit a major metropolitan area. It was the costiest disaster in 
U.S. history until Hurricane Katrina. 

Importance of both strong building codes and effective 
enforcement.  Insurers now incorporate this into rate 
making in all coastal states that way they take into account 
quality/proximity to a fire department.

Created a greater awareness of the importance of building g p g
and/or retrofitting a home to withstand a disaster.



Lessons Learned from Hurricanes

Hurricanes Katrina, Rita & Ike

Hurricane Katrina exposed many of the weaknesses in 
the nation’s preparedness for megadisasters. It left more 
devastation and a higher reconstruction bill because of g
extensive commercial and residential development along 
the Gulf coast and the record breaking storm surge –
reportedly as high as 29 feet.p y g

The 2005 hurricane season (Katrina, Rita, Wilma) 
showed many people in flood zones failed to purchaseshowed many people in flood zones failed to purchase 
flood insurance, many communities in harm’s way had 
failed to enforce building codes and there needs to be 
greater attention placed on land use patterns in areasgreater attention placed on land use patterns in areas 
most vulnerable to storm damage.
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Lessons Learned from Hurricanes

Hurricanes Katrina, Rita & Ike demonstrated the need for , &
coastal residents to heed the warnings about evacuating 
their homes and plan to leave for a long time – possibly 
for good. Pets are also an important component in thefor good. Pets are also an important component in the 
planning and are a good way of motivating people to do 
the right thing.

There is a cost associated with coastal living – hurricane 
deductibles, higher insurance costs all need to be 
consideredconsidered.
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Current State of Preparedness

This is the good news about disaster preparedness!
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This is the good news about disaster preparedness!



Current State of Preparedness

According to the I.I.I.’s Insurance Pulse, the portion of Americans who an inventory of their 
possession dropped in May 2009 compared with 54 percent a year ago. This marks the first 
time less than half of respondents said they have an inventory of their possession since the 
I.I.I. began asking this question in The south is the only region where more than half took 
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the time to create this important document.



Current State of Preparedness

Fewer people now have a flood insurance policy than a 
year ago, especially in the Northeast and the West

About a quarter from of Americans still believe their
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About a quarter from of Americans still believe their 
homeowners policy covers damage from flooding during 
a hurricane



Current State of Preparedness

About 60 percent of Americans say that the government will not 
pay for damage to their homes that is not covered by their home 
i li thinsurance policy, the same as a year ago.
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Key Consumer Education Messages

I. Review Insurance Coverage Before Hurricane Season

II Create a Home In entorII. Create a Home Inventory

III. Take steps to Make Your Home More Hurricane-
R i t tResistant

IV. Plan your Evacuation Ahead of time

V. Test your Evacuation Plan by Taking the Ten Minute 
Challengeg

Consumers, media and others have amnesia when 
it comes to past disasters. Repetition, innovationit comes to past disasters. Repetition, innovation 
and many methods of distribution are needed to 
make a difference.  



I.I.I. Resources
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Tactic: Social Media

21



Social Media: I.I.I.’s Blog
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Social Media: I.I.I. has several Twitter 
Accounts
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Reach individuals, trade press, consumers and general media



Insurance Information Institute Online:

WWW III ORGWWW.III.ORG

Thank you for your time
d tt ti !and your attention!

Email: Jeannes@iii.org@ g
Download at: www.iii.org/presentations


