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Inflation Adjusted U.S. Catastrophe 
Losses by Cause of Loss, 1990-2009 (1)

(1) Catastrophes are all events causing direct insured losses to property of $25 million or more in 2009 dollars. 
Adjusted for inflation by ISO.
(2) Excludes snow.
(3) Does not include flood damage covered by the federally administered National Flood Insurance Program.
(4) Includes wildland fires.
(5) Includes civil disorders, water damage, utility service disruptions and non-property losses such as those covered 
by workers compensation.

Source: ISO's Property Claim Services (PCS) unit.

Wind is 

consistently 

the highest 

cause of 

property 

damage in 

U.S.  - even 

when there 

is not a 

major 

hurricane.
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Most Expensive Disasters in U.S. 

(Insured Losses, 2009, $ Billions)

Sources: PCS; Insurance Information Institute inflation adjustments.
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8 of the 12 Most Expensive Disasters in US History 
Have Occurred Since 2004; 

8 of the Top 12 Disasters Affected FL 

While it has been six years since a major hurricane hit FL, it has been only 
three years since Ike, the third most costly disaster

Hurricane Katrina Remains, By Far, the 
Most Expensive Insurance Event in US 

History
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(flood, mass movement)

Natural Disasters in the United States, 
1980 – 2010
Number of Events (Annual Totals 1980 – 2010)

Source: MR NatCatSERVICE 6

There were a record 247 
natural disaster events in 

the US in 2010



U.S. Thunderstorm Loss Trends, 
1980 – 2010 (Annual Totals)

Source: Property Claims Service, MR NatCatSERVICE 7

Thunderstorm losses in 
2010 totaled $9.5 billion, the 

3rd highest ever

Average thunderstorm losses 

have now quintupled since 

the early 1980s

Hurricanes get all the headlines, 

but thunderstorms are consistent 

producers of large scale loss



Disasters Happen….

There are three 
certainties in life:

1. Death

2. Taxes

3. And, disasters



3. Level of Preparedness – Public 
Attitudes
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Consumer Poll: I.I.I. Pulse Survey of LA 
and MS Residents
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Source: Insurance Information Institute Annual Pulse Survey.

All respondents Filed a Katrina claim Did not file a Katrina claim

Q. Will the government pay for damage to your home that is not covered in your 
homeowner’s policy?
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Consumer Poll: I.I.I. Pulse Survey
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Q. Does your homeowners policy cover damage from flooding during a hurricane? 
(Asked of those who have homeowners insurance.) Respondents answering “yes”.

16% of Americans Believe Their Homeowners Policy Covers Damage 
From Flooding During a Hurricane, Compared With 24% a Year Ago, 

Down Eight Points

Source: Insurance Information Institute Annual Pulse Survey.

Fewer people believe their HO 
policy covers flood, but 1-in-4 in 
the flood-prone South still do!
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Consumer Poll: I.I.I. Pulse Survey
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Source: Insurance Information Institute Annual Pulse Survey.

All respondents Filed a Katrina claim Did not file a Katrina claim

Q. Do you have a separate flood insurance policy?

57% of Katrina Claimants in Louisiana and 23% in Mississippi Have a Flood 
Insurance Policy compared with 10% for the Nation as a Whole
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Consumer Poll: I.I.I. Pulse Survey of LA 
and MS Residents
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Source: Insurance Information Institute Annual Pulse Survey.

All respondents Filed a Katrina claim Did not file a Katrina claim

Q. Are you more prepared for a hurricane now than you were before Hurricane Katrina? 
(Note: Question not asked in the U.S. poll.)

Katrina Claimants in Louisiana and Mississippi (67%) Say They Are More 
Prepared for a Hurricane Today Than Those Who Did Not File a Claim (48%)
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Consumer Poll: I.I.I. Pulse Survey
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Q. Should insurance companies be allowed to charge higher insurance premiums 
for…

Source: Insurance Information Institute Annual Pulse Survey.

Many People Believe the Cost of Insurance Should Reflect the Risks

Over Which an Individual Has Some Control



4. Hurricane Preparedness 
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Develop an All-Risk Approach to 
Hurricane Preparedness

Key Message – You never really know what type of 
disaster  will happen – so be prepared for all! 

Four key ways consumers can protect themselves 
for a hurricane or other disaster:

1. Review your insurance before you need to file an 
insurance claim

2. Conduct a home inventory

3. Take steps to make your home disaster-resistant

4. Have an evacuation plan

17



1.  Review your insurance before you 
need to file an insurance claim

 Everyone needs to have enough insurance to rebuild 
their home and replace all of their personal belongings.

 Find out what is and is not covered before you have a 
loss, and keep insurance up-to-hate.

 Plan ahead for a hurricane deductible which exits in 
coastal states from Maine to Texas,

 Ask about flood and earthquake insurance. 

 Those buying a home should understand know how 
much it will cost to insure a home before buying it. 
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2. Conduct a home inventory

 This is a detailed list of all your personal possession. It 
helps you:

Purchase the right amount of insurance

 Identify specific items that may need a floater or 
endorsement.

File an insurance claim

Apply for disaster aid/or tax deductions for unreimbursed 
insurance losses.
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3.Take steps to make your home 
disaster resident

Residents need to understand the risks they face 
where they live and the steps necessary to save lives, 
reduce injuries and prevent property damage.

The Insurance Institute for Business & Home Safety 
provides information on how to make structures safer. 
According to their research, it costs only $3,000 to 
―fortify‖ a home against  a hurricane.
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4. Have an Evacuation Plan

When a hurricane, wildfire  or other disaster is imminent, 
advanced planning really matters. Decide ahead of time 
where you will go and how you will get there, and have more 
than one option. If you have pets, contact your veterinarian 
for a list of preferred boarding kennels and facilities or ask 
your local animal shelter if they provide emergency shelter or 
foster care for pets. Also identify hotels or motels outside of 
your immediate area that accept pets. For more information 
see Protecting Your Pet During a Disaster.

 The I.I.I. also recommends practicing your evacuation plan 
by doing a test run: giving yourself just 10 minutes to pack up 
your family, pets and important items and get out—possibly 
for good. For a video on the subject, see Ten Minute 
Challenge.
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http://www.iii.org/articles/protecting-your-pet-during-a-disaster.html
http://www2.iii.org/media/av/evacuation
http://www2.iii.org/media/av/evacuation


5.Communications Challenges  and Strategies
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Challenges

Convincing the public that the risk of a hurricane is real, 
despite the lack of a major hurricane in the last few 
years.

 The difficult economy may prompt some people to drop 
or reduce insurance coverage and not invest in both life 
saving and ultimately cost-effective mitigation.

 Lower housing values has created a number of ―urban 
legends‖ about the amount of insurance needed to 
protect a home.

Combat the notion, that disasters only happen to other 
people and that there is nothing that you can really do to 
protect yourself against a catastrophe.
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Communications Goals

 First, it is important to make consumers understand that it 
is not if there will be a disaster – it is when.

 Second, everyone should expect the unexpected and be 
prepared. (For instance, the tornado that struck Brooklyn. 
NY last summer, the earthquake in DC or the recent 
inland flooding)

 Provide consumers with the information they need so that 
they will know what needs to be done and give them the 
tools to know how to plan for a disaster.

Use disasters as a news hook to get people to prepare in 
areas not directly effected by the catastrophe.
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Time to Think Outside the Box
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Communications Strategies

We need to completely change the way society thinks about 
disaster preparedness. 

 Being prepared for a disaster, must not be considered 
something that is good to do…but is necessary. In fact, society 
needs to view those who are not prepared as being completely 
unacceptable.

Need to change perception like other successful initiatives 
such as drunk driving, smoking or seat belt campaigns.

Media, governments, insurers, disaster safety experts, 
consumer advocates all need to work together.

Create different programs for different audience – children, 
elderly, parents, pet owners will all need different approaches.
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Communications Strategies – need to 
integrate both approaches 

 Traditional media 
should be viewed as 
both a partner and a 
method of 
communications. 

 It is still considered to 
be credible –
especially to older 
Americans.

 Has the power to 
scare people into 
doing the right things

 Social media is 
growing in importance 
and credibility –
especially among 
younger people.

 Before, during and 
after a major disaster it 
may be the primary 
method of 
communications for 
many people.
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Telling Personal Stories…
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Video

http://www2.iii.org/video/personal_stories_the_hodas_discuss_checking_insurance_policies_regularly.html


6.  I.I.I. Hurricane and Disaster 
Preparedness Resources
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Much of the consumer 
information on the site is 
also available in Spanish



Free Web-based Software
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Social Media Users/Traffic

 Facebook: +/- 300 likes

 Twitter: 1,560 followers

 YouTube: 392,224 total views

 T&C Blog: 4,045 page views in 
August 2010

 Insuring Florida blog: 159 page 
views in August 2010



“Point of Use” Podcasts
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Policymakers website: 
InsuranceMatters

User Highlights

 Tailored

 Focused

 Current

 Clear and Concise

 Factual

 Searchable

 Exportable

 Multimedia Content

 Accessible

Content is arranged so that 
material most important to 
policymakers is just one or 

two clicks away



Print Publications



www.iii.org

Thank you for your time
and your attention!

Download at www.iii.org/presentations

Insurance Information Institute Online

http://twitter.com/JeanneSalvatore


