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I.I.I. & the Economic Downturn

For the last nine months, the economy 
has been the primary issue for the I.I.I. 
The Executive Communications 
Committee has identified it as the 
dominant issue for the remainder of the 
year.
It has permeated every aspect of the I.I.I.’s 
communications program and the majority 
of the presentations that Dr. Hartwig has 
created on behalf of the industry. It is also 
the primary media issue.







CONSUMER POLL:
2008 I.I.I. PULSE SURVEY

Source: Insurance Information Institute, 2008 Pulse Survey, November 2008.

Q.  DO YOU THINK THAT THESE PROBLEMS (THE MORTGAGE PROBLEMS SOME AMERICANS FACE, THE DROP IN THE 

STOCK MARKET AND JOB LAYOFFS) AFFECT THE ABILITY OF INSURANCE COMPANIES TO PAY THEIR CLAIMS, TO SELL

MORE INSURANCE, BOTH, NONE OF THESE (DOESN’T AFFECT ABILITY TO PAY CLAIMS OR SELL INSURANCE) OR DON’T 

KNOW?

95% Americans 
think that the 

downturn in the 
economy affects the 
basic business of the 
insurance industry: 

the ability to pay 
claims and/or sell 

insurance



I.I.I. Insurance Pulse

More than 50 percent of Americans believe that 
banks are the industry most affected by the 
financial crisis.
About 60 percent of people believe that the price 
of insurance will go up because of the financial 
crisis.
Nearly 80 percent of people surveyed believe the 
insurance industry should be more tightly 
regulated, compared with 85 percent for banks, 
81 percent for securities firms and 74 percent for 
mutual fund firms.
About one-half of purchasers of fixed annuities 
believe their annuity is as safe as when they first 
purchased it.
One-third of Americans said that they have tried 
to save money on auto or home insurance 
because of the financial crisis.



Communications Challenges & Opportunities

Challenges
Speaking for the entire industry
Differentiating between the property/casualty 
insurance business and banks
Differentiating between life insurance, annuities and 
the property/casualty insurance businesses.
Communicating that the industry has the financial 
strength to pay claims this hurricane season
Legislative Education





Communications Challenges & Opportunities

Opportunities
Use the economy an effective news hook in consumer-related 
releases. 
It has provided the opportunity to educate consumers about 
important but “evergreen” topics such as saving money on 
insurance, annuity suitability, uninsured motorist coverage (IRC
study), insurance fraud and others.
Provided a sense of urgency to prepare for disasters because in 
– most cases – it costs little to prepare for a disaster but could 
save much need money when a disaster strikes.
Provided an opportunity to educate the media and other key 
stakeholders about the financial guaranty system in the U.S.



I.I.I. Resources



I.I.I. Resources
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I.I.I. Resources



Questions for Discussion

How has your role as insurance company 
communicator changed?
Has it been harder or easier than other disasters?
Is this a big issue for internal communications?
Are you spending more time supporting the IR 
function?
Do you have any suggestions for I.I.I. 
communications?
Any ideas for big outside the box 
communications?
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