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A message from  
the CEO
The world emerged from nearly two full years of pandemic-caused disruptions in 2022, with people starting to 
travel and to regain a new sense of normalcy in their daily lives.

The year, however, was not without its own unique challenges. I am proud of how the Insurance Information 
Institute (Triple-I) and its member companies remained resolute in our commitment to the betterment of our 
employees, our consumers, and our communities.

To meet its mission, Triple-I has established a reputation for managing news cycles and earned credibility with 
major news outlets. No matter what is in the headlines, we also proactively inform and empower consumers, and 
the industry, by disseminating information on topical insurance and risk management issues. In 2022, Triple-I 
delivered data-driven insights on: 

• Climate Risk Resilience  

• Legal System Abuse and Fraud

• Insurance Economics and Public Policy 

Every new year presents an opportunity to examine priorities and to refocus. Throughout 2022, Triple-I continued 
to collaborate with the Claims and Litigation Management (CLM) Alliance, Insurance Research Council (IRC), The 
Institutes Griffith Foundation, and The Institutes, to reach new audiences. We partnered with Historically Black 
Colleges and Universities (HBCU) Impact to build a more diverse workforce. To explain the economic headwinds 
insurers faced, Triple-I conducted members-only webinars and released a series of timely issue briefs focused on 
why the cost of insurance was rising.

Triple-I benefited in 2022 from the insights of talented professionals who joined us in key leadership positions. 
Jennifer Kyung, Property & Casualty, Chief Underwriter, USAA, made Triple-I history, winning election as the 
first woman to chair Triple-I’s Executive Leadership Committee (ELC). The appointment of Dr. Craig Clements, a 
professor at California’s San Jose State University, as a Triple-I non-resident scholar gave us access to one of 
the leading academics on how climate risks are impacting the frequency and severity of wildfires. Internally, we 
named Sondra Fry Benoudiz as our Head of Member Experience and Business Development.

During my JIF opening remarks, I said the insurance industry was at an inflection point. We must move from 
detect and repair to predict and prevent because traditional risk transfer tools are no longer sufficient in many 
lines of insurance. Thus, we need to work with customers to better mitigate their risks to prevent the loss from 
ever happening. This strategy is a win-win — for our industry, and most importantly, our customers.

Our organization concluded 2022 by Leaning into a Changed World at the annual Joint industry Forum (JIF) in 
New York City. Industry professionals and members of the media gathered in early December to share insights, 
network, and learn from respected thought leaders about the issues impacting U.S. auto, home, and business 
insurers.

We hope you find this report insightful, and as always, I welcome your feedback and participation. 

Regards, 
Sean Kevelighan 
CEO 
Insurance Information Institute

• Cyber Insurance

• Diversity, Equity, and Inclusion (DEI) and Talent
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Association at a Glance
Since 1960, Triple-I has served the insurance industry 
by being the trusted source of unique, data-driven 
insights  on insurance to inform and empower 
consumers on behalf of our member companies.

Triple-I advocates on behalf of the insurance industry 
to educate key audiences – consumers, news media, 
policymakers, regulators, and non-government 
organizations (NGOs) – about the essential value of 
insurance.

We are the #1 online source for insurance information in 
the U.S. Our website, blog and social media channels 
offer a wealth of data-driven research studies, white 
papers, videos, articles, infographics, and other 
resources solely dedicated to explaining insurance and 
enhancing knowledge.

With the financial backing of our members, Triple-I is 
able to stand united and resolute in its commitment to 
consumer education and providing objective, fact-
based information about insurance, rooted in economic 
and actuarial soundness.

The Triple-I’s diverse membership accounts for nearly 
50 percent of all property/casualty (P/C) premiums 
written in the U.S. Our members include mutual and 
stock companies, personal and commercial lines, 
primary insurers, and reinsurers. They have regional, 
national, and international customers. Brokers, 
agents, consultants, educators, and other insurance 
professionals are eligible for associate membership. To 
learn more about supporting Triple-I’s mission, please 
contact members@iii.org.

Mission
We are the trusted source of unique, data-driven insights on 

insurance to inform and empower consumers.

Communicate
Be the trusted voice of the insurance industry.

Collaborate
Help the industry work together on key issues 
areas (where it makes sense to change public 

perception).

Campaigns
Proactive 

informational 
campaigns on key 

issues.

Inform
Systematically 
inform news 

cycles.

Climate Risk & 
Resilience

Legal System 
Abuse

Cyber

Issue 
Management

Media 
Relations

Gatherings
Insightful 

discussions, 
presentations, and 

guidance.

Joint 
Projects

Facilitate industry-
wide initiative(s).

Events The Institutes
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A message from the  
Triple-I Chairwoman
The Insurance Information Institute is the go-to resource for consumers, media outlets, and industry 
professionals seeking useful insurance information, so I appreciated the opportunity this year to help 
Triple-I continue to do its essential work.  

Like USAA, Triple-I is a mission-driven organization, and its value proposition is clear.  Triple-I offers 
data, insights, and credibility you cannot find anywhere else. If you’re in the insurance industry, it 
benefits all of us when we support Triple-I as member companies.  

Moreover, in my role as chairwoman, I’m looking to broaden the make-up of the industry’s workforce.  
Triple-I’s focus on diversity, equity, and inclusion (DEI), as well as talent recruitment, has allowed us to 
reach new audiences.

Thanks also to my fellow Executive Leadership Committee (ELC) members. Their collective institutional 
memory about the insurance industry is extraordinary and they’ve provided outstanding guidance 
about the issues Triple-I should prioritize.

This year, there will undoubtedly be new challenges and, as always, unpredictability. And just as it has 
done since 1960, Triple-I will continue to serve its members by providing its multiple audiences the 
information needed to make educated decisions, manage risk, and appreciate the essential value of 
insurance. 

We are especially grateful for our members’ trust and support of Triple-I as the organization addresses 
our industry’s biggest challenges and works to build a more stable and resilient world.

Very truly yours, 
Jennifer Kyung 
Property & Casualty, Chief Underwriter

Jennifer Kyung moderates Insurers Embrace Diversity, Equity, and Inclusion 
at Joint Industry Forum. Pictured above, from left to right, are Kyung, 

Traci Adedeji, AIPSO; Roosevelt Moseley, Pinnacle Actuarial Resources; 
Rebekah Ratliff, JAMS; and John Tribble, Church Mutual 
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The insurance industry saw a continued demand for reliable, 
accurate and unbiased information in 2022. Triple-I’s website 
hosts factual, publicly available information on natural 
catastrophes and disaster preparedness. More than 500,000 
people visit the Triple-I’s website each month, making us the 
go-to source for individuals seeking information and analysis 
about U.S. auto, home, and business insurance issues. 

Thousands of websites have linked to Triple-I’s site, improving 
our brand awareness and search engine optimization (SEO) 
rankings, which are significantly higher than other not-for-profit 
organizations.

6 million
iii.org visitors annually

40,000
active social media followers

Educating Policyholders

Triple-I’s messaging on cybersecurity coverage is gaining 
traction. We saw a 94% increase year-over-year in our media 
citations on this issue. Our content focused on how cyber 
insurance provides robust financial protection to businesses 
if they incur a data breach. It is an essential part of any risk 
management plan. Insurers and businesses need to be partners 
in mitigating the risks posed by cyberattacks.

94% increase
in cyber coverage

Policyholders also turn to Triple-I’s social media channels 
(Twitter, LinkedIn, and Facebook) to understand insurance 
coverages and mitigate risks. With over 40,000 total followers 
across its three main social media channels, Triple-I exceeded 
last year’s benchmark with a 9 percent year-over-year increase. 
Twitter and LinkedIn engagements grew 74 percent and 11 
percent, respectively, while 129,000 visitors viewed the videos 
posted to Triple-I’s social media channels.

Understanding cyber risk and insurance
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Managing Issues Proactively

Triple-I repeatedly warned how Florida’s property 
insurance market – long before Hurricane Ian made 
landfall in September – was unstable because nearly 
80 percent of all litigated U.S. homeowners insurance 
claim disputes were occurring in the state. Yet Florida 
represents only 8 percent of annual U.S. homeowners 
insurance claims. Nearly every major media outlet 
covering Ian’s aftermath cited Triple-I when reporting 
the typical Floridian pays nearly three times ($4,231) 
what the average American pays annually for 
homeowners insurance.

To educate consumers, Triple-I conducted digital ad 
and message testing in Florida about the property 
insurance market’s cost drivers. As a result, our 
social inflation landing page, to be rebranded as one 
focused on legal system abuse, saw its views increase 
800% after the ads and messages were distributed 
in November and December. In addition, the ads 
and messages sent to policymakers and the public 
generated more than 35,000 click-throughs. 

2,000+
social inflation views daily

82 Presentations, 
Webinars & Meetings
Triple-I’s leaders shared their expertise by delivering 50-plus 
presentations on the “State of the Insurance Industry” in 
2022, conducting quarterly webinars on insurer economic 
performance in collaboration with Milliman, and offering 
industry insights and forecasts to virtual and live audiences, 
across the country. In addition to being able to access all 
these materials, members can also request a customized 
presentation by contacting members@iii.org.

iii.org/socialinflation

Pictured at the 2022 Joint Industry Forum are, from 
left to right, Milliman’s Jason Kurtz, and Triple-I’s 

Michel Léonard and Dale Porfilio
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In a separate letter to the U.S. Securities and 
Exchange Commission (SEC), Triple-I said creating 
a new layer of federal oversight would neither 
enhance nor standardize the climate-related 
disclosures U.S. insurers make to investors.

Working in conjunction with The Institutes Griffith 
Foundation, Triple-I offered its insights on Peril 
and Promise: Climate Risk and Resilience, and 
moderated a panel of leading experts on Solving 
for the World’s #1 Climate Risk—Flood as part of the 
InsureTech Connect (ITC) 2022 conference. 

Meanwhile, in appearances before the National Council of Insurance Legislators (NCOIL), Triple-I discussed 
The Interrelationship Between Climate Change and Insurance and briefed lawmakers on Inflation: Implications 
for Insurers and Public Policymakers. We also testified before Delaware state lawmakers to explain why auto 
insurers use gender as a rating criterion. In addition, Triple-I, in collaboration with the Casualty Actuarial Society, 
issued a report which found social inflation—the impact of rising litigation on insurers’ costs—increased claim 
payouts for commercial auto insurance liability by over $20 billion between 2010 and 2019.

Advocating for a Resilient World
In our role as the voice of the industry, we respond to news 
media seeking statements to inform policyholders and to 
policymakers on decisions that can have a global impact, which 
is why it is critical for Triple-I to form strategic partnerships and 
educate parties involved on possible outcomes. 

Triple-I offered insights in 2022 to the U.S. Treasury Department’s 
Federal Insurance Office (FIO) when the FIO sought public input 
on a proposal to collect underwriting data at a ZIP code level 
from more than 200 property insurers in 34 states over a five-
year period (2017-2021). The U.S. insurance industry has long 
helped its customers manage climate risks as more people are 
living in harm’s way, Triple-I noted in its formal response to the 
FIO, without needing to undertake additional data collection 
efforts. 

resilience.iii.org
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Promoting Accurate Media Coverage
Educating the public, informing policymakers, and responding to media inquiries 
at national, state and local levels to provide accurate information inspiring 
consumer confidence.

Hurricane Ian is expected to become the second-costliest insurance loss event 
in U.S. history, having made landfall in southwest Florida as a Category 4 major 
hurricane on Sept. 28 and then again as a Category 1 storm in South Carolina on 
Sept. 30. Executing on its rapid response plan, Triple-I’s communications team 
provided timely information and context about this extraordinary event to outlets 
such as the Associated Press, CBS News, Bloomberg, CNBC, NBC News, Fox 
Business Network, Fox Weather, The Wall Street Journal, The Weather Channel, 
and Florida’s major media outlets.

Four of the five largest wildfires in California’s history, as defined by acres 
burned, occurred in 2020 and 2021. But it was New Mexico, not California, 
where the largest U.S. wildfires burned in 2022, with the Black Fire and the Calf 
Canyon/Hermits Peak Fire cumulatively burning hundreds of thousands of acres.

Triple-I’s messages about the growing frequency of inland flooding gained new 
resonance in 2022 in the wake of a deadly flooding event in eastern Kentucky 
in late July. Meanwhile, a late December winter storm that caused several billion 
dollars in insured losses impacted over 200 million Americans and led to 70 
fatalities across 13 states, and a record snowfall in western New York that shut 
down the Buffalo airport for five days. 

The Wall Street Journal - March 2, 2022  
Sanction Carve-Outs for Energy Aren’t Enough to 
Keep Money Flowing to Russia

The Washington Post - May 19, 2022  
Op-Ed: Florida Lawmakers, Busy with Culture Wars, 
Missed an Actual Crisis

Bloomberg - Sept. 27, 2022  
Florida’s Chaotic Insurance Market Braces for 
Hurricane Ian 

The Wall Street Journal - Sept. 27, 2022  
Hurricane Ian Is Latest Blow to Florida’s Struggling 
Home Insurers

Fox Weather - Oct. 1, 2022  
Floods from Ian devastated many Florida communities 
but most homeowners do not have flood insurance

Top 10 Media Hits of 2022
NBC Nightly News - Oct. 6, 2022  
High Cost of Rebuilding After Hurricane Ian

The Weather Channel - Oct. 6, 2022  
Ian’s Destruction

Associated Press - Oct. 7, 2022  
Hurricane Ian floods leave mess, insurance 
questions behind

NBC News - Nov. 11, 2022  
Hurricane Nicole reiterates Florida’s home 
insurance hardship

Financial Times - Dec. 21, 2022  
Insurance Industry Pushes Back on U.S. Climate 
Risk Data Demand

8

https://www.wsj.com/articles/sanction-carve-outs-for-energy-arent-enough-to-keep-money-flowing-to-russia-11646252514
https://www.washingtonpost.com/opinions/2022/05/19/florida-property-insurance-special-session/
https://www.bloomberg.com/news/articles/2022-09-27/florida-s-chaotic-insurance-market-braces-for-hurricane-ian
https://www.wsj.com/articles/hurricane-ian-is-latest-blow-to-floridas-struggling-home-insurers-11664305956
https://www.foxweather.com/extreme-weather/most-florida-homeowners-do-not-have-flood-insurance
https://app.criticalmention.com/app/#clip/view/7672362c-ca8b-4563-b290-fe5138d3c943?token=dc3e101f-66e9-43d3-a920-76b5f0e822b9
https://app.criticalmention.com/app/?utm_source=Weekly+All+Industry+Conference+Call+List&utm_campaign=0cc6f7667b-CAMPAIGN_2020_09_10_All_Industry_Recap_COPY_01&utm_medium=email&utm_term=0_8dcffd25bb-0cc6f7667b-122058245#clip/view/34ce737c-6519-4b3a-a1c7-4a95d1576b22?token=ec282436-0396-4fc7-909b-136f18939d52
https://apnews.com/article/hurricane-ian-aftermath-insurance-questions-f25bfc033d4da8f335f3a150fdbda61d
https://www.nbcnews.com/now/video/hurricane-nicole-reiterates-florida-s-home-insurance-hardship-153304645602
https://www.ft.com/content/94c0e3d1-9e2d-4843-aafa-4fadcec1bc81


Driving Reliable Economic Data
Triple-I’s Insurance Economics Dashboard was 
updated throughout 2022, allowing members to 
follow in real-time key economic indicators, such as 
interest rates and housing trends. In combination 
with best-in-class research incorporated into 
Triple-I’s Insurance Economics and Underwriting 
Projections: A Forward View, we consistently 
provided members data-driven insights about 
insurer economic performance.

For instance, we reported how the policyholders’ 
surplus—the amount of money remaining after the 
insurance industry’s liabilities are subtracted from 
its assets—dropped to $989.8 billion as of June 
30, 2022, from $1,052.9 billion on Dec. 31, 2021. 
The surplus acts as a financial cushion above and 
beyond reserves, protecting policyholders against 
an unexpected or catastrophic situation.

View and Download Reports  |  economics.iii.org

Triple-I’s Insurance Economics Dashboard provides data-driven insight into the 
insurance industry’s performance in light of historical trends and key economic 
drivers for the current and upcoming years.
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Is coverage adequate to rebuild? 

Check your homeowners’ policy 

limit. Remember: Market value is 

not replacement cost. 

Understand exclusions. All 

standard homeowners’ policies 

contain “exclusions.” One common 

exclusion is flooding. 

The 2022 Atlantic hurricane season is expected to be “well 

above average” in terms of the number of named storms, 

hurricanes, and “major” (Category 3, 4, or 5) hurricanes.  

Insured losses from hurricanes have risen over the past 15 

years. When adjusted for inflation, nine of the 10 costliest 

hurricanes in U.S. history have struck since 2005. Coastal 

construction has continued, and property values have risen, 

resulting in higher loss exposure.

Natural catastrophe losses are on the rise globally, and 

hurricanes account for a significant proportion of them. While 

it’s tempting to ascribe the increased losses to climate change, 

the available data doesn’t support that conclusion. In fact, 

recent research indicates that tropical cyclones (the umbrella 

term for hurricanes, typhoons, and cyclones) have actually 

decreased in both number and accumulated cyclone energy 

over the past 30 years.

The La Niña climate pattern is marked by cooler-than-average 

water in the central Pacific Ocean. During La Niña, the Atlantic 

hurricane season tends to be more active and the Pacific 

season is usually much quieter.

Although there may be fewer tropical cyclones, the damage 

they cause is increasing – mainly because more people have 

been moving into harm’s way since the 1940s, and Census 

Bureau data show that homes being built are bigger and more 

expensive than before. With bigger homes filled with more 

valuables and replacement costs on the rise, the data suggests 

that demographic changes play a greater role in catastrophe-

related claims and losses than weather and climate do. 

But while hurricanes may not be more frequent or significantly 

more intense, they do appear to be getting wetter. While wind 

speeds and storm surge in coastal areas grab headlines, inland 

flooding is on the rise, as shown in the map below, which tracks 

Hurricanes: State of the Risk

Learn More with Triple-I’s 

Facts + Stats: Hurricanes

Triple-I Issues Brief

Hurricane/windstorm deductible? 

Insurers in every coastal state from 

Maine to Texas include deductibles 

for hurricanes/windstorms in their 

homeowners policies. 

Key Insurance Considerations

changes in National Flood Insurance Program (NFIP) 

claims over the past two decades.

In August 2021, Hurricane Ida brought strong winds and 

heavy flooding to the Louisiana coast before delivering 

so much water to the northeast that Philadelphia and 

New York City saw flooded subway stations days after 

the storm passed. Ida also caused a surprising death 

toll thousands of miles from where the storm first made 

landfall: the storm claimed the lives of more than 40 

people in four states.

“ We attribute this decreasing global trend to the 

shift toward a more La Niña-like basic state in 

the overall tropical climate

 – Dr. Phil Klotzbach, Colorado State University, study’s 

co-lead author and Triple-I non-resident scholar

“

Members are encouraged 

to contact Triple-I with 

any media inquiry. .

members@iii.org

Strengthening Public Trust
Triple-I remains a credible source focused on educating the public 
and media about the industry’s commitment to managing climate risks, 
disaster preparedness, and innovation. 

Triple-I’s subject matter experts engaged with national and local 
news outlets, as well as trade media. In 2022, we saw a 317 percent 
year-over-year increase in the number of Triple-I media citations which 
resulted directly from a single story which appeared in multiple outlets.  

When marking Insurance Careers Month in February, Triple-I illustrated 
how Diversity, Equity, and Inclusion (DEI) initiatives are an industry 
priority. We also repeatedly publicized how insurers are taking the lead 
when it comes to building a more resilient and sustainable society.

Triple-I published 11 issue briefs in 2022 on key industry risks 
while also creating and distributed dozens of topical videos, which 
cumulatively generated more than 129,000 views.

Homeowners’ insurance premium rates have risen 
significantly since the pandemic. Much of the increase can 
be attributed to supply-chain issues and labor shortages 
driving up the cost of home repairs and replacement, 
but longer-term trends also affect rates. It is important for 
consumers and policymakers to understand why this is 
happening and why it is likely to continue.

From 2017 through 2021, premium 
rates are up 12.2 percent on 
average nationwide, according to 
S&P Global Market Intelligence 
data. The national average annual 
premium increased to $1,398 
in 2021. But this trend predates 
pandemic-driven economic 
conditions. A key factor has been 
growth in insured losses due to 
natural catastrophes.

Damage from tornadoes, 
hurricanes, severe storms, wildfires, floods, and other 
natural disasters reached $92 billion in 2021, bringing the 
total from 2017 through 2021 to more than $400 billion. As 
the chart below shows, average insured natural catastrophe 
losses have risen nearly 700 percent since the 1980s.

In the United States, much of this loss trend is due to 
people moving into risk-prone areas. More people, homes, 

businesses and infrastructure mean more costly damage 
when extreme events occur. An Aon analysis of U.S. Census 
Bureau data shows the number of housing units in the 
United States has increased most dramatically since 1940 
in areas that are most vulnerable to weather and climate-
related damage.1

From 2016 through 2020, the 50 U.S. 
counties with the largest share of homes 
facing high heat risk experienced population 
growth of 4.7 percent on average, according 
to an analysis by real estate information 
company Redfin. “Meanwhile, the 50 
counties with the largest percentage of 
homes facing high drought, fire, flood, and 
storm risk experienced average population 
growth of 3.5 percent, 3 percent, 1.9 percent, 
and 0.4 percent, respectively, due to positive 
net migration,” Redfin reported.

In the event of a loss, most homeowners 
want their homes back in pre-event condition. This is why it 
is so important for policyholders to work with their insurers 
to make sure their dwelling coverage amount reflects their 
current replacement cost. Insurance replacement cost — the 
cost to rebuild the home as it was – often differs materially 
from a home’s market value, which includes the value of the 
land and is highly influenced by supply and demand. 

Trends and Insights:
Drivers of homeowners’ insurance rate increases

Triple-I Issues Brief

1 Insurance Information Institute, Beyond Risk Transfer Why closing the flood protection gap will take innovation and collaboration, April 29, 2021.

Hurricane Andrew

Harvey, Irma, Maria

1990s: $20.7 B 2000s: $35.8 B 2010s: $52.4 B1980s: $7.6 B

Average insured cat losses up nearly 700% since 1980s*
(U.S. Inflation-Adjusted Losses, $ Billions, 2021)
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Source: Aon (Catastrophe Insight)*Includes insured losses from all natural perils.

$127.9 B

Katrina, Rita, Wilma

2020s:  
$88.4 B

Key drivers of rate increases

Rising catastrophe losses  
related to extreme weather

Population shifts into  
disaster-prone regions

Increasing home repair  
and rebuilding costs

Nearly all the largest U.S. personal auto insurers reported poor 
financial results in the second quarter of 2022, according to 
an S&P Global Market Intelligence analysis. Several issues 
contributed to this trend and are putting upward pressure on 
policyholder premium rates as insurers’ loss ratios grow. The factors driving negative auto insurer economic performance 

include:
• Rising insurer losses due to increasing accident frequency 

and severity;
• More fatalities and injuries on the road, leading to increased 

attorney involvement in claims;• Continuing supply-chain issues, leading to rising costs for 
autos, auto replacement parts, and labor; and• More costly auto repairs due to safer, more technologically 

sophisticated vehicles.
“The second quarter marked a fourth consecutive period 
during which the physical damage coverages exhibited upward 
pressure on losses due to factors such as elevated used-vehicle 
values, higher repair costs, and increased comprehensive claims 
from catalytic converter thefts,” S&P reports. These and other 
factors contributed to a combined ratio for personal auto in 
excess of 105. 

Trends and Insights:Personal Auto Insurance Rates

Triple-I Issues Brief

Key Numbers
Loss Ratio: Percentage of each premium dollar an 
insurer spends on claims.
Combined ratio: Measure of underwriting profitability. 
Calculated by dividing claim-related losses and 
expenses by earned premium; dividing operating 
expenses by written premium; and adding the two 
ratios. A combined ratio under 100 indicates a profit, 
and one above 100 indicates a loss.Consumer Price Index (CPI): Broad measure of 

economic inflation reflected in prices of consumer 
goods.

Auto replacement cost inflation: Component of CPI 
that reflects the cost or replacement parts and labor, 
as well as new and used car prices.

Personal Auto Insurance Loss Ratios Before & During the Pandemic

Source: S&P Global Market Intelligence 

In addition to rising loss ratios for personal auto physical 
damage, the liability side of the business experienced 
marked deterioration. Among the top five auto 
insurance writers, private auto liability direct incurred 
loss ratios topped 80 percent in the second quarter, 
S&P says.
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Executive Leadership Committee
USAA  
Jennifer Kyung (Chairwoman) 
Property & Casualty Chief, Underwriter

Allstate Insurance Company 
Guy Hill 
Executive Vice President, Product Integration and Management

American Family Insurance  
James S. Buchheim 
Vice President, Communications

Argo  
Gary Grose 
President, Commercial Specialty

Chubb Group 
Cheryl Krauss 
Chief Communications Officer

CSAA Insurance Group, a AAA Insurer  
Bob Valliere 
Executive Vice President, Insurance Operations

EMC Insurance Companies 
Scott Jean 
President, Treasurer and CEO

Erie insurance Group 
Douglas Smith 
Executive Vice President, Sales & Products

Farmers Group, Inc.  
Jeff Sauls 
Head of Legislative Affairs

General Re Corporation  
Ridge Muhly 
Senior Vice President, Treaty Manager

Grange Insurance  
John North 
Personal Lines President

The Hanover Insurance Group  
Richard Lavey 
Executive Vice President, President, Hanover Agency Markets

Harford Mutual  
Steve Linkous 
President & Chief Executive Officer

Kemper Corporation 
C. Thomas Evans, Jr. 
Executive Vice President, Secretary and General Counsel 

Liberty Mutual Insurance 
Edmund Kenealy 
Senior Vice President, Chief Public Affairs Officer

Munich Re Group 
Martin Neuhaus 
President, Munich Re Facultative and Corporate, North America

Nationwide Mutual Insurance Company  
Mark Berven 
President & Chief Operating Officer, Property & Casualty Agency 
Operations

State Farm Automobile Insurance Company Jenny Greminger 
VP Administrative Services & Public Affairs

Swiss Re Group  
Lisa Butera 
Managing Director, US P&C Client Markets

Utica National Insurance Group 
Richard P. Creedon 
Chairman of the Board and Chief Executive Officer

W.R. Berkley Corporation 
W. Robert Berkley, Jr. 
President and Chief Executive Officer

Westfield Insurance 
Edward J. Largent 
President, Chief Executive Officer, and Board Chair

Zurich North America 
Deirdre Manna 
Senior Vice President, Head of Government & Industry Affairs, 
North America
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iii.org

Triple-I Team
Michael Barry 
Chief Communications Officer

Sondra Fry Benoudiz 
Head of Membership Experience and Business Development 

Riley Conlon 
Research Analyst

William Davis 
Media Relations Consultant

Max Dorfman 
Research Writer

Jeff Dunsavage 
Senior Research Analyst

Laura L. Favinger 
Chief of Staff 

Mark Friedlander 
Director - Corporate Communications

Valerie Germain 
Executive Assistant to Sean Kevelighan & Corporate Secretary

Scott Holeman 
Director - Media Relations

Sean Kevelighan 
President and Chief Executive Officer

Michel Léonard, PhD, CBE 
Chief Economist and Data Scientist

Charlene Lewis 
Web Content Manager

Shorna Lewis 
Director - Operations

Kris Maccini 
Head of Digital Distribution

Michaela Platt 
Communications Coordinator

Dale Porfilio, FCAS, MAAA 
Chief Insurance Officer

Marielle Rodriguez 
Social Media and Brand Design Coordinator

Janet Ruiz 
Director - Strategic Communication

Mary Sams 
Senior Research Analyst

Deena Snell 
Director of Research Operations and Membership

Tasha Williams 
Senior Research Writer

Loretta Worters 
Vice President, Media Relations

 

@iiiorg                           @iiiorg
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